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Aiming to bridge the gap between theory and application, this work focuses on
strategic management.
YourCompetitive Advantage for Strategic Management:The Second Canadian
edition ofStrategic Management: Creating Competitive Advantageshelps students
rise to the top more quickly and more securely, climbing the ladder of success
rung by rung, and avoiding missteps on the way up. Organized around the
traditional sequence of topics and concepts in strategy, Dess focuses on
contemporary topics in intellectual capital, entrepreneurship, globalization, and
ethics, giving each step equal consideration. A schematic chapter map and
chapter objectives keep students oriented, and real life examples and cases give
students a view of how strategic management is done right (and wrong) in
Canada and throughout the world.
Strategic Management: Text and Cases, Ninth edition, written by authors Dess,
McNamara, Eisner, and Lee continues its tradition of being readable, relevant,
and rigorous. Its engaging writing style minimizes jargon to maximize readability.
It provides examples from management practice and societal themes including
environmental sustainability, ethics, globalization, entrepreneurship, and data
analytics to make the content relevant. It draws on the latest research by
management scholars and insights from executives to balance accessibility with
rigor.
Enabling students to transfer conceptual classroom learning to strategic
application in their professional life. Case studies provide an opportunity for
students to consider and evaluate how strategic management decisions are
made in real organizations. The nineteen cases presented in this text provide a
stimulating introduction to the world of strategic management. Along with
examples involving the United States and the rest of the world, the wide variety of
Canadian examples capture recent developments in strategic thought and reflect
the impact of the Canadian context on business management.
This book is devoted to the dynamic development of retailing. The focus is on
various strategy concepts adopted by retailing companies and their
implementation in practice. This is not a traditional textbook or collection of case
studies; it aims to demonstrate the complex and manifold questions of retail
management in the form of twenty lessons, where each lesson provides a
thematic overview of key issues and illustrates them via a comprehensive case
study. The examples are all internationally known retail companies, to facilitate
an understanding of what is involved in strategic retail management and illustrate
best practices. In the third edition, all chapters were revised and updated. Two
new chapters were added to treat topics like corporate social responsibility as
well as marketing communication. All case studies were replaced by new ones to
reflect the most recent developments. Well-known retail companies from different
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countries, like Tesco, Zalando, Hugo Boss, Carrefour, Amazon, Otto Group, are
now used to illustrate particular aspects of retail management.
STRATEGIC MANAGEMENT: Creating Competitive Advantages, 3/e, by Dess,
Lumpkin, and Eisner, responds to the demands of today’s rapidly changing and
unpredictable global marketplace that students will face when they enter the business
world. The concepts-only text provides students with a timely, rigorous, and relevant
book written in an engaging manner to spur their interest and excitement. This book
provides a solid treatment of traditional topics in strategic management as well as
contemporary topics such as entrepreneurship, knowledge management, and ecommerce and internet strategies. Numerous applications from business practice plus
sidebars (approximately six per chapter) bring key concepts to life. Instructors can
create their own case volumes for use with Strategic Management 3rd Edition from a
variety of source- pre-selected case packets, customizing from a recommended set
which have been carefully mapped to the chapter concepts, or from the entire Primis
database which features cases from Harvard, Darden, INSEAD, Ivey, and other
reputable sources.
Strategic Management: Creating Competitive Advantage, Seventh Edition, written by
the well respected authors Dess/Lumpkin/Eisner/McNamara provide solid treatment of
traditional topics in strategic management as well as thorough coverage of
contemporary topics such intellectual assets, entrepreneurship, innovation, knowledge
management, internet strategies, crowdsourcing, environmental sustainability. The
accessible writing style and wealth of new and updated illustrations, which clarify the
most difficult topics, make this title an excellent resource for your students.
Strategic Management: Text and Cases, sixth Edition, by the prestigious authors
Dess/Lumpkin/Eisner and new co-author Gerry McNamara provide solid treatment of
traditional topics in strategic management as well as thorough coverage of
contemporary topics such intellectual assets, entrepreneurship, innovation, knowledge
management, Internet strategies, crowdsourcing, environmental sustainability,
businesses' use of blogs and social networking sites and more. The text is rounded off
by rich, relevant, and teachable cases. This text's accessible writing style and wealth of
new and updated illustrations, which clarify the most difficult topics, make this text the
best resource for your students. The new case selections emphasise variety, currency,
and familiar company names. The cases are up-to-date in terms of both financial data
and strategic issues. This group of cases gives both instructors and students
unparalleled quality and variety. Based on consistent reviewer feedback, these
selections combine comprehensive and shorter length cases about well known
companies.
Strategic Management: Creating Competitive Advantage, 4th Edition, by the prestigious
authors Dess/Lumpkin/Eisner provide solid treatment of traditional topics in strategic
management as well as thorough coverage of contemporary topics such as digital &
internet strategies, innovation & corporate entrepreneurship, knowledge management,
and intellectual assets. This text’s accessible writing style and wealth of new and
updated illustrations, which clarify the most difficult topics, make this text the best
resource for your students.
Strategic Management: Creating Competitive Advantages (Concepts only), sixth
Edition, by the prestigious authors Dess/Lumpkin/Eisner and new co-author Gerry
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McNamara provide solid treatment of traditional topics in strategic management as well
as thorough coverage of contemporary topics such intellectual assets,
entrepreneurship, innovation, knowledge management, Internet strategies,
crowdsourcing, environmental sustainability, businesses' use of blogs and social
networking sites and more. The text is rounded off by rich, relevant, and teachable
cases. This text's accessible writing style and.
Strategic Management (2020) is a 325-page open educational resource designed as an
introduction to the key topics and themes of strategic management. The open textbook is
intended for a senior capstone course in an undergraduate business program and suitable for
a wide range of undergraduate business students including those majoring in marketing,
management, business administration, accounting, finance, real estate, business information
technology, and hospitality and tourism. The text presents examples of familiar companies and
personalities to illustrate the different strategies used by today's firms and how they go about
implementing those strategies. It includes case studies, end of section key takeaways,
exercises, and links to external videos, and an end-of-book glossary. The text is ideal for
courses which focus on how organizations operate at the strategic level to be successful.
Students will learn how to conduct case analyses, measure organizational performance, and
conduct external and internal analyses.
Strategic Management: Text and Cases, 2nd Edition, by Dess/Lumpkin/Eisner is both readable
and rigorous - written for today’s student. A rocket-ship in its first edition, the revision
continues to provide solid treatment of traditional topics in strategic management, as well as
contemporary topics like entrepreneurship, knowledge management, and internet strategies.
The prestigious author team understands the importance of thorough, modern concepts
illustrated by rich, relevant and teachable cases. The new case selections emphasize variety,
currency, and familiar company names. The cases are up-to-date in terms of both financial
data and strategic issues. This group of cases gives both instructors and students unparalleled
quality and variety. Based on consistent reviewer feedback, these selections combine
comprehensive and shorter length cases about well known companies.
The fourteenth edition of Strategic Management continues to emphasize on planning for
domestic and global competition that is integral to strategic decision-making. This revised
edition is specially designed to accommodate the needs of strategic management students
worldwide. The unique pedagogy reflects strategic analysis and innovation at different
organizational levels. Real business situations from around the world, in both large and small
entrepreneurial companies, are evident in the form of 25 globally engaged cases, 57 Global
Strategy in Action (NEW), 35 Strategy in Action (NEW) modules. Salient Features: Globalization as a central theme - Focus on business ethics and corporate social responsibility
- Special sections covering regulations in India such as Consumer Protection Act, Environment
Protection Act, etc. - Innovation and entrepreneurship frameworks to guide strategic decisions
that accelerate
Binder Ready Loose-Leaf Text – 0077439627 – This full featured text is provided as an option
to the price sensitive student. It is a full 4 color text that’s three whole punched and made
available at a discount to students.
This full featured text is provided as an option to the price sensitive student. It is a full 4 color
text that’s three whole punched and made available at a discount to students.
Kemel Mellahi's name appears as first author in 2011 edition.
“Sustainable strategic management” refers to strategic management policies and processes
that seek competitive advantages consistent with a core value of environmental
sustainability.This book has been specifically written as a text to augment traditional graduate
and undergraduate management courses on strategic management. It fills the need for a
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strategy text that gives full attention to sustainability and environmental protection. The authors
have structured the book to follow the usual order of topics in any standard management text.
Sustainable Strategic Management also features an on-going, chapter-by-chapter case study
(Eastman Chemical Company) that exemplifies many of the principles of environmentally
sound management practices.From creating organizational visions, to formulating goals and
strategies, to strategy implementation and evaluation, this book provides readers with new
ways of thinking about their organization’s role in the greater society and ecosystem. From the
Authors’ Preface:Ours is the first book to integrate sustainability into strategic management. It
covers the full gamut of strategic management concepts and processes that would be
expected in any quality strategic management book, and it does so in a way that thoroughly
weaves sustainability into each and every one of them. Students using this book understand
such things as: why reducing materials and energy intensity is an effective functionallevel
strategy, why socially differentiated products command premium prices, and why a business
ecosystem pursuing a vision of social and ecological responsibility can dominate its market.
Further, because the book is relatively short, reasonably priced, and very thorough in its
coverage of strategic management concepts and ideas, it can be used either as a stand-alone
text for graduate and undergraduate strategic management courses, as a supplement to
another book, or as one of a group of short texts.
Entrepreneurial Challenges in the 21st Century analyses the traditional and contemporary
issues of entrepreneurial innovation potentials for stakeholder value co-creation, and structures
the entrepreneurial co-creation concept to reinforce co-creation.
Strategic Management: Text and Cases, Seventh Edition, written by the well respected authors
Dess/Lumpkin/Eisner/McNamara provide solid treatment of traditional topics in strategic
management as well as thorough coverage of contemporary topics such intellectual assets,
entrepreneurship, innovation, knowledge management, internet strategies, crowdsourcing,
environmental sustainability. The accessible writing style and wealth of new and updated
illustrations, which clarify the most difficult topics, make this title an excellent resource for your
students. The new case selections emphasise variety, currency, and familiar company names.
The cases are up-to-date in terms of both financial data and strategic issues. This group of
cases gives both instructors and students unparalleled quality and variety. Based on consistent
reviewer feedback, these selections combine comprehensive and shorter length cases about
well known companies.
This package includes a physical copy of Exploring Strategy text only 10th edition as well as
access to the eText and MyStrategyLab. With over one million copies sold worldwide,
Exploring Strategy has long been the essential introduction to strategy for the managers of
today and tomorrow. From entrepreneurial start-ups to multinationals, charities to government
agencies, this book raises the big questions about organisations - how they grow, how they
innovate and how they change. With two new members added to the renowned author team,
this tenth edition of Exploring Strategy has been comprehensively updated to help you: Understand clearly the key concepts and tools of strategic management - Explore hot topics,
including internationalisation, corporate governance, innovation and entrepreneurship - Learn
from case studies on world-famous organisations such as Apple, H&M, Ryanair and
Manchester United FC.

Strategic Management: Text and Cases, sixth Edition, by the prestigious authors
Dess/Lumpkin/Eisner and new co-author Gerry McNamara provide solid treatment of
traditional topics in strategic management as well as thorough coverage of
contemporary topics such intellectual assets, entrepreneurship, innovation, knowledge
management, Internet strategies, crowdsourcing, environmental sustainability,
businesses’ use of blogs and social networking sites and more. The text is rounded off
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by rich, relevant, and teachable cases. This text’s accessible writing style and wealth of
new and updated illustrations, which clarify the most difficult topics, make this text the
best resource for your students. The new case selections emphasize variety, currency,
and familiar company names. The cases are up-to-date in terms of both financial data
and strategic issues. This group of cases gives both instructors and students
unparalleled quality and variety. Based on consistent reviewer feedback, these
selections combine comprehensive and shorter length cases about well known
companies.
For courses in strategy and strategic management. Core strategic management
concepts without the excess. Just the essentials, Strategic Management and
Competitive Advantage strips out excess by only presenting material that answers the
question: does this concept help students analyze real business situations? This
carefully crafted approach provides students with all the tools necessary for strategic
analysis. MyManagementLab for Strategic Management is a total learning package.
MyManagementLab is an online homework, tutorial, and assessment program that truly
engages students in learning. It helps students better prepare for class, quizzes, and
exams—resulting in better performance in the course—and provides educators a dynamic
set of tools for gauging individual and class progress. Please note that the product you
are purchasing does not include MyManagementLabLab. MyManagementLabLab Join
over 11 million students benefiting from Pearson MyLabs. This title can be supported by
MyManagementLabLab, an online homework and tutorial system designed to test and
build your understanding. Would you like to use the power of MyManagementLabLab to
accelerate your learning? You need both an access card and a course ID to access
MyManagementLabLab. These are the steps you need to take: 1. Make sure that your
lecturer is already using the system Ask your lecturer before purchasing a MyLab
product as you will need a course ID from them before you can gain access to the
system. 2. Check whether an access card has been included with the book at a
reduced cost If it has, it will be on the inside back cover of the book. 3. If you have a
course ID but no access code, you can benefit from MyManagementLabLab at a
reduced price by purchasing a pack containing a copy of the book and an access code
for MyManagementLabLab (ISBN:9781292060378) 4. If your lecturer is using the
MyLab and you would like to purchase the product... Go to
www.mymanagementlab.com to buy access to this interactive study programme. For
educator access, contact your Pearson representative. To find out who your Pearson
representative is, visit www.pearsoned.co.uk/replocator
Designed to facilitate understanding and retention of the material presented, each
chapter contains the following pedagogical features:u Opening Case: Each chapter
begins with an opening case highlighting strategies and actions followed by Indian
companies while trying to exploit the opportunities present in a competitive
environment.u Real World Examples: Each chapter contains a number of real- world
examples illustrating how a particular firm has exploited the gaps present in the
environment, using its own resources to best advantage. u Terminology: Key ideas and
terms that are vital to understanding strategic management have been highlighted
throughout the book and explained at the end in a summarised formu References: Each
chapter is also supported by carefully selected references for the benefit of readers who
might be interested in exploring the topic(s) further.u Personality Profiles: Personality
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sketches of leading corporate heroes have also been provided at appropriate places,
illustrating the manner in which they fought against heavy odds and emerged as
winners in the end.u Review and Discussion Questions : Following the terminology,
review and discussion questions offer an opportunity to focus on each of the key ideas
illustrated at the beginning of each chapter and stimulate clear thinking.u Research
Inputs: The book provides a comprehensive coverage of a vast, growing subject wellsupported by a wealth of research data collected from multifarious sources.u
Concluding Case: Each chapter contains a thoroughly researched and widelyacclaimed case, picked up from Business Today, relevant to the topic in question.u
Student Oriented Text: The subject matter has been presented in a simple and lucid
manner, keeping the unique requirements of students in mind.
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