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Forty-seven outstanding projects are showcased on the pages of Stores of the Year 20, the latest in the highly successful Stores of the Year series. Featured are the 37 winners
of the 43rd Retail Design Institute's International Store Design Competition held in NYC in January 2014 along with the "10 Best of the Year", store design projects published in
the 2013 issues of Retail Design International. All of these outstanding projects are showcased over multiple pages with outstanding color imagery and concise editorial that
describes the scope of the work, the goals and objectives, and what was accomplished. Complete credit information from designers to architects to suppliers is listed for almost
every project. With more than 400 photographs, this volume illustrates the elements that result in excellent store design; architecture, branding, store layout, fixturing, lighting,
merchandise presentation and more. As in previous volumes in the series, Stores of the Year 20 features a diverse range of stores: departments, apparel, accessories, sporting
goods, home furnishings, electronics, pharmacies, supermarkets, restaurants, and even banks and prototypes...from Europe, North America, Asia, and Australia.
This work showcases the best in store visual merchandising, demonstrating how the creative use of design, architecture, lighting, fixturing, and merchandise presentation and
display can turn selling space into sales.
YOU CAN COMPETE WITH THE BIG-BOX STORES! Whether you're a seasoned merchant or retail newbie, Retail 101 is the guide you need to successfully manage, market,
and grow your retail business, brick and mortar or online. From two of today's top retail thought leaders, Retail 101 serves both as a strategic planning guide and as a hands-on
practical reference that answers your critical questions along the way. "The ultimate how-to guide for independent retailers. Each chapter addresses a vital ingredient for retail
success, including helpful ideas, useful lists, and action guides." -- Ted Teele, Chief Executive Officer, SnapRetail "While small retailers may feel like an endangered species,
those who read this practical guidebook to retail survival will come away confident that they have unique assets they can turn into sustainable profits." -- Molly Love Rogers,
President and CEO of Internet Retailer "If you've ever felt alone or frustrated building your business, read this book today!" -- Joe Abraham, founder of BOSI Global, author of
Entrepreneurial DNA
Your complete guide to the evolution, revolution, theory, and style of the modern store This comprehensive reference for interior designers, students and architects- authored by
one of the true trailblazers of store planning and design-provides a complete overview of the growth of the industry, decade by decade, from the ‘50s to today …full discussions of
the theory and fundamental elements of store design… and numerous practical anecdotes drawn from the author’s vast experience. You’ll find … Fully illustrated analysis of the
most important store designs of the past five decades, focusing on merchandising, visual merchandising, fixturization, planning, design, lighting, and color and materials Planning
and design theory and elements covering all the components of this multidisciplinary professional practice from design strategies and programs through architecture to graphics
and more Insights into the design process culled from the author’s experience covering the full range of professional challenges Overviews of historic, cultural, socioeconomic,
and demographic influences on store design Definitions of store planning terminology and a complete bibliography For all those involved in designing and planning the stores of
tomorrow, this book is sure to prove a great inspiration and practical help in the search for new, innovative, and effective environments in which to present and sell merchandise.
Retail Survival of the Fittest: 7 Ways to Future-Proof Your Retail Store is a practical guide to modern-day retail success. Learn how to use mobile technology, big data, and other
digital tools to improve your brick-and-mortar store and ensure that it is well-equipped to engage and convert today’s savvy shoppers. From understanding consumers and
boosting customer loyalty to leveraging data and implementing an omnichannel retail strategy, Retail Survival of the Fittest gives you need-to-know lessons on how to adapt to
the new and increasingly competitive retail playing field. In addition to providing insights and how-to tips, Retail Survival of the Fittest also introduces you to other successful
merchants and shows you exactly what they do to thrive in the modern retail realm. Most important, each chapter comes with a set of action steps to help you implement the tips
discussed in the book and enable you to get started on future-proofing your store.
Retail ventures become successful due to a variety of reasons but major dilemma for retail entrepreneurs is the secret formula for continued success. The book provides the
entire gamut of carefully crafted success themes which covers the retail business in its entirety. Competition gives the benefit of large product range, brands and competitive
prices To The buyers. Retail management is similar To The comprehensive management of a luxury liner that calls for round the clock operations. Retail operations starting from
vendor and retailer selections through which the business gets its full impact when the customer gets the product/brand he wants, where he wants and when he wants. Virtual
determinants of retail success have been thoroughly covered in the book besides the regular retail business areas the book describe retail entrepreneurs selection of dealers,
their motivation for selling their products in preference to competitive brands. Sales calls made on retailers by the principles, including call objective, call planning, call closure and
feedback are highlighted For The benefit of the readers.
The perfect learning tool for opening a new store or renovating one, this book covers: budgeting store design; lease analysis and negotiation; working with designers; storefronts
and signs; store layout and colors; retail floor coverings; ceilings and spaceframes; lighting; interior signage; wall and floor fixtures; and putting it all together. Also included are a
retail lease checklist and a section on store floor plans. -- cover.
Topics covered in the book include: goals and relevance of store design; design tips derived from environmental psychology; cognitive and affective approaches to store Topics covered in the
Page 1/5

Read Online Store Design Store Layout Retail Customer Experience
book include: goals and relevance of store design; design tips de
In his first complete text on the ADKAR model, Jeff Hiatt explains the origin of the model and explores what drives each building block of ADKAR. Learn how to build awareness, create desire,
develop knowledge, foster ability and reinforce changes in your organization. The ADKAR Model is changing how we think about managing the people side of change, and provides a powerful
foundation to help you succeed at change.After more than 14 years of research with corporate change, the ADKAR model has emerged as a holistic approach that brings together the
collection of change management work into a simple, results oriented model. This model ties together all aspects of change management including readiness assessments, sponsorship,
communications, coaching, training and resistance management. All of these activities are placed into a framework that is oriented on the required phases for realizing change with individuals
and the organization.The ADKAR perspective can help you develop a new lens through which to observe and influence change. You may be working for change in your public school system
or in a small city council. You may be sponsoring change in your department at work. You may be observing large changes that are being attempted at the highest levels of government or you
may be leading an enterprise-wide change initiative. The perspective enabled by the ADKAR model allows you to view change in a new way. You can begin to see the barrier points and
understand the levers that can move your changes forward. ADKAR allows you to understand why some changes succeed while others fail. Most importantly, ADKAR can help your changes
be a success. Based on research with more than 900 companies from 59 countries, ADKAR is a simple and holistic way to manage change.
The proper understanding and managing of project risks and uncertainties is crucial to any organization. It is of paramount importance at all phases of project development and execution to
avoid poor project results from meager economics, overspending, reputation and environmental damage, and even loss of life. The Handbook of Research on Leveraging Risk and
Uncertainties for Effective Project Management is a comprehensive reference source for emerging perspectives of managing risks associated with the execution and development of projects.
Highlighting innovative coverage written by top industry specialists, such as complexity theory, psychological bias and risk management fallacies, probabilistic risk analysis, and various
aspects of project decision making, this book is ideally designed for project and risk managers, project engineers, cost estimators, schedulers, safety and environmental protection specialists,
corporate planners, financial and insurance specialists, corporate decision makers, as well as academics and lecturers working in the area of project management and students pursing PMP,
PMI-RMP, ISO 31000, etc. certification.
This new edition is up-to-the minute with the latest marketing buzz, with revelations about the latest campaigns (including the disasters), great illustrations, the latest on e-marketing, and now
with full supporting materials for lecturers.
The authors demonstrate the broad and complex topics of retail management in 15 lessons. Each lesson includes a thematic overview of key issues and a comprehensive case study.
International best practice companies are used to highlight managerial implications and the key discussion points.
Enterprise Integration Patterns provides an invaluable catalog of sixty-five patterns, with real-world solutions that demonstrate the formidable of messaging and help you to design effective
messaging solutions for your enterprise. The authors also include examples covering a variety of different integration technologies, such as JMS, MSMQ, TIBCO ActiveEnterprise, Microsoft
BizTalk, SOAP, and XSL. A case study describing a bond trading system illustrates the patterns in practice, and the book offers a look at emerging standards, as well as insights into what the
future of enterprise integration might hold. This book provides a consistent vocabulary and visual notation framework to describe large-scale integration solutions across many technologies. It
also explores in detail the advantages and limitations of asynchronous messaging architectures. The authors present practical advice on designing code that connects an application to a
messaging system, and provide extensive information to help you determine when to send a message, how to route it to the proper destination, and how to monitor the health of a messaging
system. If you want to know how to manage, monitor, and maintain a messaging system once it is in use, get this book.
A collection of confessional, hilarious, heartbreaking notes written anonymously on a public typewriter for fans of PostSecret and Other People's Love Letters. When Michael Gustafson and his
wife Hilary opened Literati Bookstore in Ann Arbor, Michigan, they put out a typewriter for anyone to use. They had no idea what to expect. Would people ask metaphysical questions? Write
mean things? Pour their souls onto the page? Yes, no, and did they ever. Every day, people of all ages sit down at the public typewriter. Children perch atop grandparents' knees, both sets of
hands hovering above the metal keys: I LOVE YOU. Others walk in alone on Friday nights and confess their hopes: I will find someone someday. And some leave funny asides for the next
person who sits down: I dislike people, misanthropes, irony, and ellipses ... and lists too. In NOTES FROM A PUBLIC TYPEWRITER Michael and designer Oliver Uberti have combined their
favorite notes with essays and photos to create an ode to community and the written word that will surprise, delight, and inspire.
More than 60 pictorial reviews, with in-depth editorial and 400+ photographs, illustrate how leading stores promote and build a store image with creative store design, visual merchandising and window
displays. Showcased are flagships, prototypes, free-standing, vendor shops and stores in malls
Retail design is different. It's a specialty. When done well, it works like magic. You want to build successful stores that are magnets for attracting customers, intriguing them, and selling products and services.
The ideas in Store Design will help you design great retail experiences. Analyze your client's design needs according to type of store, location, the product, price-point, and budget. Systematically design and
organize a store that reinforces a desired image, attracts shoppers and motivates them to buy. Create flexible, timeless and tasteful stores. Entice customers to enter the store, shop, buy and return again and
again.The main components of store design are revealed chapter by chapter. Each axiomatic component leads to a selection process of "either-or" design subsets: open or closed front; strong or neutral
design; accessible or inaccessible product display; and so on. This is the core of the retail design process. Use these design principles to build a store design that meets every concern of the retailer. Create a
correct and memorable store image, a sensible floor plan, effective product presentation, an arresting storefront design, and vibrant, energy-efficient lighting.When done, you will know that your store design
works: functionally, aesthetically, and psychologically. You will have created the right store for your product, your location, and your retailer, because you will have used sound design principles to make every
decision along the way.Loaded with many photos and illustrations, Store Design explains everything in five chapters. Also, there is a useful glossary of retail architecture terms, and a step-by-step checklist to
take you through the design process.Store Design is a guided, logical approach for designing a retail store. It will provide a simple, easy-to-follow design template. It will reinforce your existing skills and
experience. And it will also serve as a knowledge base for the entire team so everyone can understand and follow the design process. Anyone can gain the equivalent of years of retail design experience
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simply by reading and adopting its ideas. Why wait? Get Store Design now and get going on your next retail store.Store Design is a Complete Guide to Designing Successful Retail Stores.Includes 42 photos
& illustrations plus design checklist.
Space planning involves much more than sketching a preliminary floor plan. A designer must take a client's programming needs into account and must also consider how other factors such as building codes
and environmental factors affect a spatial composition. Space Planning Basics, now in its Third Edition, offers a highly visual, step-by-step approach to developing preliminary floor plans for commercial
spaces. The book provides tools for visualizing space and walks the designer through other considerations such as building code requirements and environmental control needs. Specific programming
techniques covered include matrices, bubble diagrams, CAD templates, block plans, and more. New to this edition are coverage of the basics of stair design, an essential aspect for planning spaces.
New York Times bestselling author Lynsay Sands enthralls with Immortal Ever After, the latest entry in her sizzling paranormal vampire series featuring the wickedly alluring Argeneau family. When Valerie is
saved by the Argenau rescue team after being kidnapped by an immortal madman, Anders finds himself captivated by the strong, sultry woman. Engaged in a steamy affair, he promises to do everything in
his power to protect Valerie while her abductor is still at large—and on the hunt. Sexy, fun, and full of passion, Lynsay Sands’s Immortal Ever After delivers a tantalizing adventure and a smoldering romance.
The definitive reference on designing commercial interiors-expanded and updated for today's facilities Following the success of the ASID/Polsky Prize Honorable Mention in 1999, authors Christine Piotrowski
and Elizabeth Rogers have extensively revised this guide to planning and designing commercial interiors to help professionals and design students successfully address today's trends and project
requirements. This comprehensive reference covers the practical and aesthetic issues that distinguish commercial interiors. There is new information on sustainable design, security, and accessibility-three
areas of increased emphasis in modern interiors. An introductory chapter provides an overview of commercial interior design and the challenges and rewards of working in the field, and stresses the
importance of understanding the basic purpose and functions of the client's business as a prerequisite to designing interiors. This guide also gives the reader a head start with eight self-contained chapters
that provide comprehensive coverage of interior design for specific types of commercial facilities, ranging from offices to food and beverage facilities, and from retail stores to health care facilities. Each
chapter is complete with a historical overview, types of facilities, planning and interior design elements, design applications, a summary, references, and Web sites. New design applications covered include
spas in hotels, bed and breakfast inns, coffee shops, gift stores and salons, courthouses and courtrooms, and golf clubhouses. In keeping with the times, there are new chapters focusing on senior living
facilities and on restoration and adaptive use. A chapter on project management has been revised and includes everything from proposals and contracts to scheduling and documentation. Throughout the
book, design application discussions, illustrations, and photographs help both professionals and students solve problems and envision and implement distinctive designs for commercial interiors. With
information on licensing, codes, and regulations, along with more than 150 photographs and illustrations, this combined resource and instant reference is a must-have for commercial interior design
professionals, students, and those studying for the NCIDQ licensing exam. Companion Web site: www.wiley.com/go/commercialinteriors
This all-inclusive approach to best practices in visual merchandising includes a new "Creative Challenge" chapter feature offering experiential tools to deepen students' understanding of the material, plus fullpage color photographs of the latest retail concept stores.
This best-selling text is for anyone in merchandising from store planners and manufacturers to visual merchandisers. Pegler zeroes in on all aspects of visual merchandising and display, from classic
techniques to the most avant-garde developments. Using hundreds of textual and visual examples, the author reveals how to add interest to window and interior displays, optimizing the retailer's image and
the target market.
Nowadays, the similarity and uniformity of products and service cannot meet the personalised demands of customers. To meet the requirements of customers in recent years, the design of retail stores has
changed dramatically, particularly in designing the retail experience. This book analyses a variety of case studies to outline how designers are crafting an experience within the space, from organising store
layout to designing enticing product displays. Projects in the book cover industries ranging from wine to furniture to electrical appliances. This book provides both useful references and inspiration for
professionals and students. AUTHOR: Brendan MacFarlane, born in New Zealand, graduated from the Southern California Institute of Architecture (Sci-Arc) in Los Angeles (1984) and received his Master's
degree from the Harvard Graduate School of Architecture in Boston (1990). He has taught at the Bartlett School of Architecture in London, the Ecole Speciale d'Architecture in Paris, the Harvard School of
Architecture in Boston, and at Sci-Arc in Los Angeles. Brendan has been regularly invited to participate in conferences and juries around the world, notably at the Architectural Association, the Pompidou
Center, and at the Harvard Graduate School of Design. He is partner in the Architectural firm Jakob + MacFarlane, based in Paris, France. SELLING POINTS: * A fascinating and rarely-covered subject: the
intersection of store design and retail experience * Pictures, drawings, and design ideas from over 40 case studies, carefully selected to demonstrate a broad range of store concepts * The book focuses on
retail experience design in order to meet consumers' demands regarding product experience 280 colour, 80 b/w images
A revised edition of a best-selling work on America's consumer culture makes observations about the retail practices of other cultures, describes the latest trends in online retail, and makes recommendations
for how major companies can dramatically improve customer service practices. Original.
?The effects of in-store shelf design facility management factor influences consumer behaviorCan every store retailer's shelf design influence supermarket and large retail stores shoppers' behaviors when
they visit the stores? However, currently many stores tend to build on traditional and repetitive design for their store shelf layout, it brings results in outdated store layouts.Another important store shelf layout
design aspect, retailer should consider carefully is the allocation of products on shelves. So, it seems that efficient shelf space allocation management does not only minimize the economic threats of empty
product shelves, it can also lead to higher consumer satisfaction, a better customer relationship.Why does supermarket shelves design is important? Any retail tore will sell product category within a shelf.
They can use the same nominal category, e.g. crisps next to light crisps, same food product shelf. Anyway, a goal-based shelf display can contain several product, that determine a common consumer goal,
e.g. fair trade. Hence, these two categorical product structuring methods are also described in terms of how to put product, or food on shelf benefit and attribute -based product categories. These shelf design
food or product storing method will have more influence consumers to choose to buy the supermarket or retail store food or products more easily, due to products, or food put on their shelf very convenient
and systematic to attract consumers' shopping consideration to the supermarket or retail store.?Music (FM) environment influence consumer consumption desireIs it possible that shop music (FM)
environment can raise consumer purchase desire? In one shop or supermarket, it can provide soft music (FM) equipment to let consumers can listen soft music or songs in the supermarket or retail shop
when the are staying to spend more time shopping and whether soft music facility can be expected to raise customer individual value-added options to the music facility shop in the supermarket or retail
shop.Can the music facilities prolong consumers to stay in the store? It is possible that tempo soft music can influence consumers to stay longer time in restaurants and supermarkets and retail shops. It is
possible that the different types of music (FM) in any supermarket, restaurant, retail shop owning music listening facility shopping environment. It will have possible to influence consumers to prolong staying in
their shops. For example, one wine selling retail shop has classical music (FM) listening equipment to let consumers to listen when they enter the wine shop, it is possible to cause consumers to choose to
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buy more expensive wine products. Some researchers indicate when the wine shop owns classical music facility to let all consumers can list classical music when they walk in the wine ship, it can evoke the
wine consumers to choose to buy purchasing higher prices wine products in the long term classical music listening environment. Otherwise, in a fitness sport center, musical fir and excite or popular music (
FM) environment can attract fitness sport players' emotion to play and kind of fitness sport facility longer time. Also, in one supermarket, the soft music facilities listening environment can persuade or attract
food consumers to spend more time in the mall consuming food or beverage also purchase other products more easily, due to they will listen soft music to be influenced to choose to prolong staying time in
the supermarket. It seems that it has relationship between retail shop's music facility environment and consumer's emotion will be influenced by these different kinds of soft music or songs to raise
consumption desire in the supermarket, if some consumers like to prolong to stay longer consuming time in the owning music facility environment's retail shop.
This volume presents the full proceedings of the 2016 Academy of Marketing Science (AMS) World Marketing Congress held in Paris, France. It contains current research in marketing from academics,
scholars, and practitioners from around the world. Focusing on advancing marketing theory and practice, this volume will help marketers to move forward in providing value for companies, consumers, and
society. Founded in 1971, the Academy of Marketing Science is an international organization dedicated to promoting timely explorations of phenomena related to the science of marketing in theory, research,
and practice. Among its services to members and the community at large, the Academy offers conferences, congresses, and symposia that attract delegates from around the world. Presentations from these
events are published in this Proceedings series, which offers a comprehensive archive of volumes reflecting the evolution of the field. Volumes deliver cutting-edge research and insights, complementing the
Academy’s flagship journals, the Journal of the Academy of Marketing Science (JAMS) and AMS Review. Volumes are edited by leading scholars and practitioners across a wide range of subject areas in
marketing science.
The world of retail design operates with a dynamism not often encountered in other commercial sectors. To successfully deliver a retail project, the store planner must possess a good working knowledge of a
wide range of disciplines. As well as design, these include matters as diverse as store operations to materials and construction methods. Contemporary Retail Design: A Store Planner's Handbook provides a
comprehensive overview of the store planning process and is an essential companion for anyone embarking on a retail design project. Written from the perspective of the designer, it contains practical
guidance on every step of the design and construction process including: an introduction to store types and their history; what to consider when planning a store; the practicalities of layout versus the
psychological response of the shopper; the range of materials and finishes available and how to use them successfully; what to consider when planning for building services, security and store operations.
The book's practical advice is supplemented with case studies showing examples of best practice, and is illustrated with 200 drawings and photographs from a wide variety of stores around the world.
"This book presents some of the finest examples of how flagship stores, satellite stores and vendor shops are designed with "visual clues" that build a strong brand image and how they carry their "look" from
one store to another. Included are over 40 examples of how store designers/architects create store designs that are adapted to different spaces, locations and countries while maintaining a recognizable
brand image. Also shown are scores of examples of branding as it appears in store windows"--Publisher.
This showcase of interior design photographs from stores of all sizes and types examines designs that support selling strategies and motivate customers to buy. New trends and creative use of space are
featured; it is an important resource for commercial interior designers and retail store owners.

Seminar paper from the year 2019 in the subject Business economics - Offline Marketing and Online Marketing, grade: 1,5, University of Applied Sciences Saarbrücken,
language: English, abstract: The paper aims to give a general insight into the topic of in-store marketing and its elements. Furthermore, it gives an insight into Macy's approach to
in-store marketing. Additionally, the paper was intended to give answers to the following questions: What are the precise elements of in-store marketing? As Macy’s department
stores structure several of their floors with a brand-oriented shop-in-shop design, what are the possible advantages and disadvantages? Where do we see the main potential for
European department store chains regarding their in-store marketing strategies, compared with American retailers such as Macy’s.
Shares information on machine quilting, including the basics of how to set up your machine, time-saving tips, and more advanced deorative stitching.
The creative and science-driven design of the point of sale has become a crucial success factor for both retailers and service businesses. In the newly revised and expanded
edition of this book, you will learn some of the shopper marketing secrets from the authors about how you can design your store to increase sales and delight shoppers at the
same time. By the time you are through reading, you will have learned how shoppers navigate the store, how they search for products, and how you can make them find the
products you want them to see. You will also be able to appeal to shopper emotions through the use of colors, scents, and music, as well as make shopping memorable and fun
by creating unique experiences for your shoppers. The focus is on the practical applicability of the concepts discussed, and this accessible book is firmly grounded in consumer
and psychological research. At the end of each chapter, you will find several takeaway points. The book concludes with the “Store Design Cookbook,” full of ready-to-serve
recipes for your own store design and visual merchandising process.
This book proposes essential methods, models, and case studies for Sustainable Logistics and Production in Industry 4.0. In addition to identifying and discussing various
challenges and future prospects, it also features numerous case studies and quantitative research from different sectors. The authors (which include academics and managers)
present insightful tips on the technical, organizational and social aspects of implementing Sustainable Logistics and Production in Industry 4.0. In today’s world, changes are
coming faster and more unpredictably. Production is becoming more automated, computerized and complex. In short, Industry 4.0 is creating many new opportunities, but at the
same time several new challenges. This book offers a valuable resource for all academics and practitioners who want to deepen their knowledge of Sustainable Logistics and
Production in Industry 4.0.
What if you could use Nobel prize-winning science to predict the choices your customers will make? Customer and user behaviors can seem irrational. Shaped by mental
shortcuts and psychological biases, their actions often appear random on the surface. In Choice Hacking, we'll learn to predict these irrational behaviors and apply the science of
decision-making to create unforgettable customer experiences. Discover a framework for designing experiences that doesn't just show you what principles to apply, but
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introduces a new way of thinking about customer behavior. You'll finish Choice Hacking feeling confident and ready to transform your experience with science. In Choice Hacking,
you'll discover: - How to make sure your customer experience is designed for what people do (not what they say they'll do) - How to increase the odds that customers will make
the "right choice" in any environment - How to design user experiences that drive action and engagement - How to create retail experiences that persuade and drive brand love How brands like Uber, Netflix, Disney, and Starbucks apply these principles in their customer and user experiences Additional resources included with the book: - Access to free
video Companion Course - Access to exclusive free resources, tools, examples, and use cases online Who will benefit from reading Choice Hacking? This book was written for
anyone who wants to better understand customer and user decision-making. Whether you're a consultant, strategist, digital marketer, small business owner, writer, user
experience designer, student, manager, or organizational leader, you will find immediate value in Choice Hacking. About the Author Jennifer Clinehens is currently Head of
Experience at a major global experience agency. She holds a Master's degree in Brand Management as well as an MBA from Emory University's Goizueta School. Ms. Clinehens
has client-side and consulting experience working for brands like AT&T, McDonald's, and Adidas, and she's helped shape customer experiences across the globe. A recognized
authority in marketing and customer experience, she is also the author of CX That Sings: An Introduction To Customer Journey Mapping. To learn more about this book or
contact the author, please visit ChoiceHacking.com
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