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This updated and revised first-course textbook in applied probability provides a
contemporary and lively post-calculus introduction to the subject of probability.
The exposition reflects a desirable balance between fundamental theory and
many applications involving a broad range of real problem scenarios. It is
intended to appeal to a wide audience, including mathematics and statistics
majors, prospective engineers and scientists, and those business and social
science majors interested in the quantitative aspects of their disciplines. The
textbook contains enough material for a year-long course, though many
instructors will use it for a single term (one semester or one quarter). As such,
three course syllabi with expanded course outlines are now available for
download on the book’s page on the Springer website. A one-term course would
cover material in the core chapters (1-4), supplemented by selections from one or
more of the remaining chapters on statistical inference (Ch. 5), Markov chains
(Ch. 6), stochastic processes (Ch. 7), and signal processing (Ch. 8—available
exclusively online and specifically designed for electrical and computer
engineers, making the book suitable for a one-term class on random signals and
noise). For a year-long course, core chapters (1-4) are accessible to those who
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have taken a year of univariate differential and integral calculus; matrix algebra,
multivariate calculus, and engineering mathematics are needed for the latter,
more advanced chapters. At the heart of the textbook’s pedagogy are 1,100
applied exercises, ranging from straightforward to reasonably challenging,
roughly 700 exercises in the first four “core” chapters alone—a self-contained
textbook of problems introducing basic theoretical knowledge necessary for
solving problems and illustrating how to solve the problems at hand – in R and
MATLAB, including code so that students can create simulations. New to this
edition • Updated and re-worked Recommended Coverage for instructors,
detailing which courses should use the textbook and how to utilize different
sections for various objectives and time constraints • Extended and revised
instructions and solutions to problem sets • Overhaul of Section 7.7 on
continuous-time Markov chains • Supplementary materials include three sample
syllabi and updated solutions manuals for both instructors and students
This text provides a modern guide to the concepts and terms used in
communication and media studies.
Illuminating Social Life has enjoyed increasing popularity with each edition. It is
the only book designed for undergraduate teaching that shows today's students
how classical and contemporary social theories can be used to shed new light on
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such topics as the internet, the world of work, fast food restaurants, shopping
malls, alcohol use, body building, sales and service, and new religious
movements.A perfect complement for the sociological theory course, it offers 13
original essays by leading scholars in the field who are also experienced
undergraduate theory teachers. Substantial introductions by the editor link the
applied essays to a complete review of the classical and modern social theories
used in the book.
This book shows school leaders how to redesign their instructional delivery
system, both at primary and secondary level. What's more, March and Peters
describe how to integrate 21st Century Skills at the very same time.This will help
readers: Develop consistent and structured teaching and learning practices
across content areas Ensure sustainable processes through continuous
curriculum review and revision Strategically use data to monitor student
performance goals Support and sustain enacted reforms through district-wide
infrastructure adjustments Provide teachers with Common Core-aligned course
tools, including sample curriculum maps, lessons, and specific teaching
suggestions
Increase student learning with an effective classroom management plan! This
resource helps teachers develop classroom management plans tailored to their
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specific needs and skills. The author presents a five-step process that includes
introspection, observation, plan development, implementation, and plan revision.
This unique field-tested book also covers: Worksheets with questions to guide
each step of the process Ample vignettes and examples Numerous strategies for
organization, discipline, classroom operation, and instruction Tips for working
with diverse students
Marketing, while essential to organisational success, is arguably one of the most
controversial aspects of business management. Criticisms of marketing’s impact
range from fostering materialism and unsustainable consumption patterns
through to the use of deception, stifling of innovation and lowering of quality, to
name but a few. Taking a holistic and international perspective, this book critically
examines the ethical challenges marketing faces and explores strategies
marketers can use to respond to those challenges. The book examines specific
aspects of marketing activities, such as ethical considerations in relation to young
consumers, potentially harmful products and criticism of the societal impact of
medical, arts and tourism marketing activities. It then combines these with wider
discussions of frameworks that enable marketers to respond to ethical
challenges, supplemented by discussions of cross-cultural and international
perspectives, consumer responses and ethical consumption movements as well
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as shifting historical perceptions of marketing ethics. The book is accompanied
by a companion website including: PowerPoint slides and teaching notes per
chapter, links to free SAGE journal articles and online videos selected per
chapter by the authors, quizzes per chapter and links to further reading online.
Visit: https://study.sagepub.com/eagle
The second edition of the bestselling The SAGE Handbook of Organizational
Institutionalism has been thoroughly revised with new chapters added, bringing
together extensive coverage of aspects of Institutional Theory.
Written with the needs of students uppermost, Small-Scale Research is a direct,
comprehensive guide for students doing theses, dissertations, papers and
projects. It systematically works through the central methods of inquiry and
demonstrates the strengths and weaknesses of different approaches.
Build assessments you can really use | Unlock the how, when, what, and why Watch
your system become greater than its parts by building local capacity through common
language and deeper knowledge of assessment components. For years, educators
have turned to the Hess Cognitive Rigor Matrices (CRM). Now for the first time, the
modules are packaged into one resource to help you evaluate the quality and premise
of your current assessment system. Designed as a professional development guide for
long-term use by school leaders, five content-rich, topic-based modules: Offer fieldPage 5/18
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tested, teacher-friendly strategies for local school test development Can be used for
individual or professional development opportunities Allow for sequential or nonsequential use
With contributions from top scholars in the field of negotiation, this clear and
entertaining volume effectively blends technique with theory to present frameworks for
effective negotiating, analyses of person-to-person negotiating situations and
applications in organizational settings. Building on the concept that conflict, when
managed well, can provide the impetus for growth, constructive change and mutual
benefit, the book is dedicated to breaking the paradigm of winning and losing and
transforming negotiation into a search for improved solutions to problems.
The act of deliberation is the act of reflecting carefully on a matter and weighing the
strengths and weaknesses of alternative solutions to a problem. It aims to arrive at a
decision or judgment based not only on facts and data but also on values, emotions,
and other less technical considerations. Though a solitary individual can deliberate, it
more commonly means making decisions together, as a small group, an organization,
or a nation. Political Communication and Deliberation takes a unique approach to the
field of political communication by viewing key concepts and research through the lens
of deliberative democratic theory. This is the first text to argue that communication is
central to democratic self-governance primarily because of its potential to facilitate
public deliberation. Thus, it offers political communication instructors a new perspective
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on familiar topics, and it provides those teaching courses on political deliberation with
their first central textbook. This text offers students practical theory and experience,
teaching them skills and giving them a more direct understanding of the various
subtopics in public communication.
The essential guide for teaching effectively in the inclusive classroom! The third edition
of this handbook offers easy-to-implement ideas, recommendations, and answers to
questions to help general education teachers provide top-notch support for all students.
In addition to an all-new section that outlines the basics of the RTI model and
intervention strategies, this resource covers: 13 categories recognized under IDEA
2004 for which students may be eligible to receive special education services A step-bystep explanation of the special education process Accommodations and modifications
to help students access the general education curriculum The transition process for
students with special needs
Essentials of Marketing Research: Putting Research into Practice, an exciting new
practical guide by Kenneth E. Clow and Karen E. James offers a hands-on, applied
approach to developing the fundamental data analysis skills necessary for making
better management decisions using marketing research results. Each chapter opens by
describing an actual research study related to the chapter content, with rich examples
of contemporary research practices skillfully drawn from interviews with marketing
research professionals and published practitioner studies. Clow and James explore the
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latest research techniques, including social media and other online methodologies, and
they examine current statistical methods of analyzing data. With emphasis on how to
interpret marketing research results and how to use those findings to make effective
management decisions, the authors offer a unique learning-by-doing approach to
understanding data analysis, interpreting data, and applying results to decision-making.
The first book to bring together both leadership and change theories, concepts, and
processes, Leading Change in Multiple Contexts uses a consistent framework and the
latest research to help readers understand and apply the concepts and practices of
leading change. Key Features Brings together leadership and change concepts and
practices in five distinct contexts—organizational, community, political, social change,
and global Draws from a wide range of classic and recent scholarship from multiple
disciplines Includes the perspectives of change and leadership experts Offers real-life
vignettes that provide examples of leading change in every context Provides readers
with application and reflection exercises that allow them to apply leadership and change
concepts to their experiences Leading Change in Multiple Contexts is designed for
undergraduate and graduate courses in Change Management, Leadership,
Organizational Behavior, Organizational Development, and Leadership and Change
offered in departments of business, education, communication, and public
administration, as well as programs focusing on leadership, public policy, community
activism, and social change.
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The director of communication is an impassioned profession that discovers which
strategies are the best and the most intelligent. There are few manuals, and there are
some that offer general and sparsely updated information about the change that new
technologies imply. We find the literature isolated that can be directly useful. However,
we will say that there is no single recipe for DirCom or communication consultants.
Each one will offer different models according to the variables or factors that seem to
them to be able to rectify the direction of a company according to his or her personal
mood.
e question of how to choose a research project is answered.
Understanding Narrative Inquiry: The Crafting and Analysis of Stories as Research is a
comprehensive, thought-provoking introduction to narrative inquiry in the social and human
sciences that guides readers through the entire narrative inquiry process—from locating
narrative inquiry in the interdisciplinary context, through the philosophical and theoretical
underpinnings, to narrative research design, data collection (excavating stories), data analysis
and interpretation, and theorizing narrative meaning. Six extracts from exemplary studies,
together with questions for discussion, are provided to show how to put theory into practice.
Rich in stories from author Jeong-Hee Kim’s own research endeavors and incorporating
chapter-opening vignettes that illustrate a graduate student's research dilemma, the book not
only accompanies readers through the complex process of narrative inquiry with ample
examples, but also helps raise their consciousness about what it means to be a qualitative
researcher and a narrative inquirer in particular.
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How to Design, Write, and Present a Successful Dissertation Proposal, by Elizabeth A. Wentz,
is essential reading for any graduate student entering the dissertation process in the social or
behavioral sciences. The book addresses the importance of ethical scientific research,
developing your curriculum vitae, effective reading and writing, completing a literature review,
conceptualizing your research idea, and translating that idea into a realistic research proposal
using research methods. The author also offers insight into oral presentations of the completed
proposal, and the final chapter presents ideas for next steps after the proposal has been
presented. Taking the view that we “learn by doing,” the author provides Quick Tasks, Action
Items, and To Do List activities throughout the text that, when combined, develop each piece of
your research proposal. Designed primarily for quantitative or mixed methods research
dissertations, this book is a valuable start-to-finish resource.
The Second Edition of Case Studies in Organizational Communication: Ethical Perspectives
and Practices, by Dr. Steve May, integrates ethical theory and practice to help strengthen
readers' awareness, judgment, and action in organizations by exploring ethical dilemmas in a
diverse range of well-known business cases.
New and classical results in computational complexity, including interactive proofs, PCP,
derandomization, and quantum computation. Ideal for graduate students.
The Handbook provides internal guidance and establishes national policy for conducting
consultation and conferences pursuant to section 7 of the Endangered Species Act of 1973, as
amended. The purpose of the Handbook is to promote efficiency and nationwide consistency
within and between the Services. The Handbook addresses the major consultation processes,
including informal, formal, emergency, and special consultations, and conferences.
Page 10/18

File Type PDF Management Communication N4 Question Papers 1
The relationship between outside researchers and the people inside the setting being
researched is examined in this volume. The authors consider not only the relationship between
insiders and outsiders but also the implications for the quality of knowledge gained from such
research. The book begins with an analysis of the theoretical bases of insider//outsider
research. It goes on to provide a primer on conducting such research, and present a detailed
example of insider//outsider collaboration. Finally, the practical challenges inherent to this sort
of research are examined.
An integrated, comprehensive approach to positive behavioral supports and interventions This
book provides a pragmatic, easy-to-follow blueprint for Positive Behavior Support Systems
(PBSS) implementation that integrates academics, instruction, and achievement with
discipline, behavior management, and student self-management. Award-winning author
Howard M. Knoff provides guidance on: Implementing a schoolwide discipline and safe schools
program Teaching students interpersonal, social problem solving, conflict prevention and
resolution, and emotional coping skills Guiding professional development, staff and student
buy-in, and evaluation Strengthening parent and community outreach and involvement
Included are charts to post in classrooms, worksheets, and action items. Research-based case
studies demonstrate how PBSS activities create positive climates, pro-social interactions, and
effective management approaches.
Content analysis is one of the most important but complex research methodologies in the
social sciences. In this thoroughly updated Second Edition of The Content Analysis
Guidebook, author Kimberly Neuendorf provides an accessible core text for upper-level
undergraduates and graduate students across the social sciences. Comprising step-by-step
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instructions and practical advice, this text unravels the complicated aspects of content
analysis.
Artificial intelligence (AI) has grown in presence in asset management and has revolutionized
the sector in many ways. It has improved portfolio management, trading, and risk management
practices by increasing efficiency, accuracy, and compliance. In particular, AI techniques help
construct portfolios based on more accurate risk and return forecasts and more complex
constraints. Trading algorithms use AI to devise novel trading signals and execute trades with
lower transaction costs. AI also improves risk modeling and forecasting by generating insights
from new data sources. Finally, robo-advisors owe a large part of their success to AI
techniques. Yet the use of AI can also create new risks and challenges, such as those
resulting from model opacity, complexity, and reliance on data integrity.
Robert Stebbins addresses an area of social science that receives scant attention: exploration
as a methodological process. The author emphasises its importance then leads the reader
through the process in a highly readable way.
A must-have volume for every communication researcher’s library, The SAGE Sourcebook of
Advanced Data Analysis Methods for Communication Research provides an introductory
treatment of various advanced statistical methods applied to research in the field of
communication. Written by authors who use these methods in their own research, each
chapter gives a non-technical overview of what the method is and how it can be used to
answer communication-related questions or aide the researcher dealing with difficult data
problems. Students and faculty interested in diving into a new statistical topic—such as latent
growth modeling, multilevel modeling, propensity scoring, or time series analysis—will find each
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chapter an excellent springboard for acquiring the background needed to jump into more
advanced, technical readings.
Gatekeeping is one of the media’s central roles in public life: people rely on mediators to
transform information about billions of events into a manageable number of media messages.
This process determines not only which information is selected, but also what the content and
nature of messages, such as news, will be. Gatekeeping Theory describes the powerful
process through which events are covered by the mass media, explaining how and why certain
information either passes through gates or is closed off from media attention. This book is
essential for understanding how even single, seemingly trivial gatekeeping decisions can come
together to shape an audience’s view of the world, and illustrates what is at stake in the
process.
Community Based Participatory Research by Dr. Karen Hacker presents a practical approach
to CBPR by describing how an individual researcher might understand and then actually
conduct CBPR research. This how-to book provides a concise overview of CBPR theoretical
underpinnings, methods considerations, and ethical issues in an accessible format
interspersed with real life case examples that can accompany other methodologic texts in
multiple disciplines.
Teach some of the most important skills your students will ever need! Executive function
skills—including self-regulation, focus, planning, and time-management—are essential to student
success, but they must be taught and practiced. This unique guidebook provides a flexible
seven-step model, incorporating UDL principles and the use of metacognition, for making
executive-function training part of your classroom routine at any grade level. Features include:
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Descriptions of each skill and its impact on learning Examples of instructional steps to assist
students as they set goals and work to achieve success. Strategies coded by competency and
age/grade level Authentic snapshots and “think about” sections Templates for personalized
goal-setting, data collection, and success plans Accompanying strategy cards
This book is a call to action. We spend about eighty percent of our day at work, the rest is at
home. If we have a bad day at work we are likely to take that negativity home with us and vice
versa. It is of paramount importance that we create healthy environments in the spaces that
most affect our lives by giving of our best and receiving the like in return. The 5 Chairs is a
powerful and systematic method which helps us master our own behaviours and manage the
behaviours of others. To be a good leader is to contribute to the success and happiness of
everyone, at work and at home, on a conscious level. The 5 Chairs offer 5 Choices. Which will
you choose?"One of the most practical books on emotional intelligence that I have ever
read."Richard Barrett, Chairman and Founder of the Barrett Values Centre."Louise's work is for
people with the intelligence and humility to believe that in life one can always improve, one can
try to understand before judging and one can listen to other people's convictions no matter how
diverse. In an increasingly multicultural, globalised world where managing diversity is key to
success, Louise's guidelines should be a moral obligation."Franco Moscetti CEO, Axel Glocal
Business, previously CEO of Amplifon Ltd"The 5 Chair experience is powerful. After reading
the book you feel more equipped, excited even, to manage your daily behaviours and
conversations in a completely new way, both at work and at home. It's a real game
changer."David Trickey CEO at TCO International and Partner at Viral Change TM"Louise's
groundbreaking book is for anyone who is interested in bringing more empathy, emotional
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intelligence and consciousness into their career (and into their daily life). The examples in this
insightful book are practical and easy to integrate, and it's a must-read for anyone who wants
to be an inspiring and more effective Leader."Ellen Looyen, Bestselling Author, "Branded for
Life!"
Table of contents
Written with the needs and goals of a novice researcher in mind, this fully updated Third
Edition of Designing Surveys by Johnny Blair, Ronald F. Czaja, and Edward A. Blair provides
an accurate account of how modern surveys are actually designed and conducted. Much more
than a “how-to” guide, this up-to-date and accessible book presents the material in a social
science context and teaches readers to think through decisions about sample design,
questionnaire development, and data collection, rather than simply following prescriptive
advice that may not be appropriate to particular practical situations. In addition to providing
examples of alternative procedures, Designing Surveys shows how classic principles and
recent research guide decision-making—from setting the basic features of the survey design to
implementing instrument development, testing, and data collection. The new edition covers
new developments in data collection technologies, provides a more comprehensive treatment
of questionnaire development and pretesting, and includes completely new chapters on
sample design and selection.
HRM is central to management teaching and research, and has emerged in the last decade as
a significant field from its earlier roots in Personnel Management, Industrial Relations, and
Industrial Psychology. People Management and High Performance teams have become key
functions and goals for manager at all levels in organizations. The Oxford Handbook brings
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together leading scholars from around the world - and from a range of disciplines - to provide
an authoritative account of current trends and developments. The Handbook is divided into
four parts: * Foundations and Frameworks, * Core Processes and Functions, * Patterns and
Dynamics, * Measurement and Outcomes. Overall it will provide an essential resource for
anybody who wants to get to grips with current thinking, research, and development on HRM.
This book provides information about the key areas needed for a successful project. It includes
software skills, developing research objectives, writing proposals, literature reviews, getting
ethics approval, seeking funding, managing a project, communicating research findings, and
writing reports. There is also a chapter on working as an independent researcher. The book
includes numerous examples, checklists, and practical exercises designed to assist the
learning of research skills and the completion of crucial project tasks. It covers procedures
needed for conducting projects electronically and accessing information from the Internet.
Making statistics—and statistical software—accessible and rewarding This book provides
readers with step-by-step guidance on running a wide variety of statistical analyses in IBM®
SPSS® Statistics, Stata, and other programs. Author David Kremelberg begins his userfriendly text by covering charts and graphs through regression, time-series analysis, and factor
analysis. He provides a background of the method, then explains how to run these tests in IBM
SPSS and Stata. He then progresses to more advanced kinds of statistics such as HLM and
SEM, where he describes the tests and explains how to run these tests in their appropriate
software including HLM and AMOS. This is an invaluable guide for upper-level undergraduate
and graduate students across the social and behavioral sciences who need assistance in
understanding the various statistical packages.
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Public administration ensures the development and delivery of the essential public services
required for sustaining modern civilization. Covering areas from public safety and social
welfare to transportation and education, the services provided through the public sector are
inextricably part of our daily lives. However, mandatory budgetary cuts in recent years have
caused public administrators to radically re-think how they govern in the modern age. In this
Very Short Introduction Stella Theodoulou and Ravi Roy offer practical insight into the major
challenges confronting the public sector in the globalized era. Tackling some of the most hotly
debated issues of our time, including the privatization of public services and government
surveillance, they take the reader on a global journey through history to examine the origins,
development, and continued evolution of public administration. ABOUT THE SERIES: The
Very Short Introductions series from Oxford University Press contains hundreds of titles in
almost every subject area. These pocket-sized books are the perfect way to get ahead in a
new subject quickly. Our expert authors combine facts, analysis, perspective, new ideas, and
enthusiasm to make interesting and challenging topics highly readable.
Based on the premise that when students do something instead of simply reading about it, they
understand it better, this book comprises 29 hands-on, active learning activities for use in
research methods courses in the social sciences. The activities were created by instructors
throughout the country and demonstrated to be effective in their classrooms. A variety of
activities is included: group activities, solo activities, some that take a lot of time and others
that take less time. Each one of them is directly related to a concept of research methods and
aims to help students become better researchers.
An all-in-one alphabetic, numeric, skillbuilding, and keypad program with motivating graphics,
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games, and a word processor with timer. This software program teaches correct finger
placement and builds basic skills, then works on speed and accuracy.
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