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Essentials Of Business Research A To Doing Your Research Project
This is a text for introductory research methods courses, as required in several social science majors. Students taking this course
are often resistant to the subject matter, and this text tackles this resistance by focusing the reader on experiences in their
everyday lives.
This text is a complete introduction to reseah methods in political science, covering all the topics typically included in a one
semester undergraduate-level course. h concentrates on the basics of what a student needs to know how to do in order to be an
effecise consumer of scientific research and begin to conduct his or her own research projects. The approach of ‘learning by
doing” is encouraged through nUmeroUs examples and exercises. The book is written in an informal style, with minimal use of
technical jargon. Alan D. Monroe (Ph.D.. Indiana Univrsity) has taught introductory research methods at Illinois Slate University for
more than 25 years. He has published research on a variety of topics, particularly of public opinion and public policy in the U.S..
and has also conducted a number of research projects for governmental agencies and private clients, including surveys for
political campaigns.
Essentials of Marketing Research: Putting Research into Practice, an exciting new practical guide by Kenneth E. Clow and Karen
E. James offers a hands-on, applied approach to developing the fundamental data analysis skills necessary for making better
management decisions using marketing research results. Each chapter opens by describing an actual research study related to
the chapter content, with rich examples of contemporary research practices skillfully drawn from interviews with marketing
research professionals and published practitioner studies. Clow and James explore the latest research techniques, including social
media and other online methodologies, and they examine current statistical methods of analyzing data. With emphasis on how to
interpret marketing research results and how to use those findings to make effective management decisions, the authors offer a
unique learning-by-doing approach to understanding data analysis, interpreting data, and applying results to decision-making.
Designed to serve as a comprehensive, primary text for research methods courses in advertising and/or public relations programs,
this book concentrates on the uses and applications of research in advertising and public relations situations. The authors' goal is
to provide the information needed by future practitioners to commission and apply research to their work problems in advertising
and public relations.
This short textbook provides a core understanding of the intersection between business and the natural environment. The sector’s
rapid expansion means that many university programmes are focusing to a greater extent nowadays on the career opportunities
generated by the ecological imperative – a curriculum increasingly referred to as "green business". Climate breakdown is a
devastating issue facing contemporary society. With six out of the ten largest multinationals listed in the 2018 Fortune Global 500
being active in the energy sector, it is no surprise that more and more business schools are offering modules addressing the
management of natural resources. The business world has made some progress incorporating green principles into their
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strategies and operations, but progress needs to accelerate in line with global agreements to prevent catastrophic ecological and
environmental problems. Absolute Essentials of Green Business stands out because of its singular focus on a subset of this wider
curricular area. By covering both the macro (framework) and micro (business strategy) aspects of the topic, the book’s structure is
in line with the way modules of this nature are taught in universities today. Students of business and environmental studies will
benefit from reading this concise textbook in order to develop their understanding of a fundamental element of the social science
curriculum.
Since research is best learned by doing, this book emphasizes a hands-on, do-it yourself approach. The readers have many
opportunities to see how business researches affect and support management decision. The book used a case study approach for
all the chapters with interactive videos. The book gave emphasis to quantitative data analysis using a software program, IBM
SPSS 20.0. The data analysis chapters illustrate in detail each step in running the software programs. The software programs files
are provided for all data sets: outputs, demonstration movies, and screen captures are on the Website. This book provides
students most extensive help available to learn quantitative data analysis using SPSS. Thus, the authors prepared this textbook
and all the additional materials to help the students to understand the functional principles of business research and how to apply
them in real-life situations.
Management Essentials is a simplified and synthesized version of core management principles to help readers appreciate the
fundamentals of managing enterprises successfully in a competitive environment. It addresses the current dilemma in the field of
management, where a strong perception exists that management theory and actual practice are increasingly disconnected from
each other. The book delves into the notion of ‘value’ creation cycle in an enterprise in relation to the competition and the
importance to stay ahead on this curve vis-à-vis the competition. It discusses the interrelated concepts of analysis and decision
making, and then goes further to connect the popular notion of branding to good business acumen. By drawing upon the author’s
extensive experience in academia and industry, the book uniquely intertwines theory with practice to join the dots across disparate
business management concepts.
Strategic marketing is a complex topic and this shortform textbook illuminates its fundamental elements to provide a birds-eye view
of the field for students of marketing strategy. Focused on the marketing of goods and services, the book highlights how
incremental changes in the market environment drive changes to marketing strategies. The author, an experienced marketing
expert, uses the concept of "strategic windows" to facilitate student understanding, looking at how firms can best anticipate and
react to opportunities and threats. Enhanced by text features such as essential summaries, focused references, and additional
online supplements, this very short introduction enables the reader to zero-in on the core priorities for strategic marketers. The
result is a volume that is valuable reading for marketing students around the world.
Successful leaders are great teachers and successful teachers serve as models of leadership. This book enables leaders and
teachers to understand and use the best practices developed by award-winning professors, each of whom teaches one of the
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seven areas that are essential for business success. These professors candidly discuss their successes and failures in the
classroom, the mentors who inspired them, how they developed their teaching methods, their rigorous preparation for class, and
the role of research in their teaching, Through descriptions of the professors in action, readers will gain an insider's perspective on
their teaching skills, and witness how they teach the seven essentials for success in a variety of settings--MBA, Executive MBA,
and executive education courses. The chapters also describe the daily lives (professional and personal) of the professors, and the
impact they have beyond the classroom in improving organizations and society. If you are a leader or teacher--or if you are
interested in the content of a business school education--this book provides an insider's perspective on the best practices used by
legendary professors when teaching the seven essentials that represent the core body of knowledge for business success.
This book will provide the fundamentals of business processoutsourcing for the busy executive who needs to get up to speed. Itwill
have such features as checklists, tips and techniques, andcase studies. * Written in a user friendly style that allows senior
levelfinancial executives to get a solid foundation of what businessprocess outsourcing is and how it can benefit theircompanies. *
Provides managers with the tools to analyse the BPO opportunitiesfor their own firms, as well as techniques and strategies
formanaging a BPO initiative. * Shows managers how a BPO strategy can save the company money andcreate jobs domestically.
* Both authors are consultants and advisers to industry-leadingcompanies and frequent speakers at business forums and
conferences.
This supplement text bridges the gap between the fundamentals of how businesses operate (processes) and the tools that
business people use to accomplish their tasks (systems). The authors have developed this text for an introductory MIS or general
business course to establish a fundamental understanding of business processes. Business students, regardless of their functional
discipline, will be able to apply the real-world concepts discussed in this text immediately upon entering the workforce. As more
and more businesses adopt enterprise systems globally, it becomes increasingly important for business schools to offer a processbased curriculum to better reflect the realities of modern business. Given the integration of business operations and enterprise
systems, Magal and Word have designed this text to reflect, in a practical and accessible format, how real-world business
processes are managed and executed.
A less-expensive grayscale paperback version is available. Search for ISBN 9781680923018. Business Law I Essentials is a brief
introductory textbook designed to meet the scope and sequence requirements of courses on Business Law or the Legal
Environment of Business. The concepts are presented in a streamlined manner, and cover the key concepts necessary to
establish a strong foundation in the subject. The textbook follows a traditional approach to the study of business law. Each chapter
contains learning objectives, explanatory narrative and concepts, references for further reading, and end-of-chapter questions.
Business Law I Essentials may need to be supplemented with additional content, cases, or related materials, and is offered as a
foundational resource that focuses on the baseline concepts, issues, and approaches.
In an era of big data and data analytics, how can managers make decisions based on almost unlimited information, not to mention
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hiring and retaining individuals with the required data analytics skills? The new fourth edition of Essentials of Business Research
Methods explains research methods and analytical techniques for individuals who aren't data scientists. The authors offer a
straightforward, hands-on approach to the vital managerial process of gathering and using data to make relevant and timely
business decisions. They include critical topics, such as the increasing role of online research, ethical issues, privacy matters, data
analytics, customer relationship management, how to conduct information-gathering activities more effectively in a rapidly
changing business environment, and more. This is also the only text that includes a chapter on qualitative data analysis, and the
coverage of quantitative data analysis is more extensive as well as much easier to understand than in other texts. A realistic
continuing case used throughout the book, applied research examples, and ethical dilemma mini cases enable upper-level
undergraduate and postgraduate students to see how business research information is used in the real world. This comprehensive
textbook is supported by a range of online resources, including instructors’ manuals, PowerPoint slides, and test banks.
Identifying and assessing the ways in which changes in the marketing mix affect consumer behavior is key to a successful
marketing strategy. The Essentials of Marketing Research guides the student in designing, conducting and interpreting marketing
research. This comprehensive textbook covers the full range of topics, including: Secondary research and data mining Internet
marketing research Qualitative and exploratory research Statistical analysis Marketing research ethics With learning objectives at
the beginning of each chapter, a host of cases and a comprehensive companion website, this book offers a range of tools to help
students develop and test their research and analytical skills.

Sustainability: Essentials for Business is the first survey text of its kind to offer a comprehensive treatment of the
relationship between business and sustainability. The book begins with a macro perspective of the renewable resources
such as air, water, forests, energy, etc. This discussion provides a starting point for the students unfamiliar with this
sphere, so that the later chapters on environmental challenges can be framed within an appropriate context. The book
then segues into the micro issues by shifting toward stakeholder interests and choices. Here, the chapters explore the
various stakeholders involved - from organizations to consumers to non-governmental organizations, etc. The third
section of the book aims to present business solutions designed to address and promote sustainability. This section will
also discuss transparent and voluntary reporting along with the standards. The last section of the book concludes with
ideas and questions about moving towards a sustainable future.
This brief, inexpensive guide introduces students and novices to the key elements of qualitative research methods.
Written in a friendly, conversational style, replete with good examples from multiple disciplines, student exercises, and
key points to remember, the volume works ideally with other qualitative textbooks to provide a comprehensive overview
to qualitative methods for students. Chapters cover the essentials of theory building, research design, methods, data
collection and analysis, writing, ethics, rigor and proposal writing.
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Behavioural ethics in business is an emerging field that has challenged some of the established wisdom about ethics and
added some truly new insights into our understanding about decision-making and behaviour. Why do seemingly
responsible employees and managers sometimes act in bad ways? This book explains how people behave in real
situations and what action can be taken to nudge behaviour in a more ethical direction. This concise textbook is ideal for
use in the classroom as core or additional reading on courses in business ethics and corporate social responsibility;
organisational behaviour and psychology; and any module with ethics content (for example, accounting ethics and
strategic management). Each chapter is presented as a story with details about the experimental designs and related
research findings. The key features include learning outcomes, suggested class activities, mock assessment questions,
and an annotated list of key readings and these provide a one-stop text for tutors and students interested in this
increasingly important area of study.
Master the essential skills for designing and conducting a successful research project Essentials of Research Design and
Methodology contains practical information on how to design and conduct scientific research in the behavioral and social
sciences. This accessible guide covers basic to advanced concepts in a clear, concrete, and readable style. The text
offers students and practitioners in the behavioral sciences and related disciplines important insights into identifying
research topics, variables, and methodological approaches. Data collection and assessment strategies, interpretation
methods, and important ethical considerations also receive significant coverage in this user-friendly guide. Essentials of
Research Design and Methodology is the only available resource to condense the wide-ranging topics of the field into a
concise, accessible format for handy and quick reference. As part of the Essentials of Behavioral Science series, this
book offers a thorough review of the most relevant topics in research design and methodology. Each concise chapter
features numerous callout boxes highlighting key concepts, bulleted points, and extensive illustrative material, as well as
"Test Yourself" questions that help you gauge and reinforce your grasp of the information covered.
Getting a qualitative article or book published involves more than simply doing the research, writing it up, and sending it
off. You also need to know how to navigate the social relations of presenting your work to the journal editor or book
publisher—and how to craft your message to them—if you want to be successful. Written by a highly-respected publisher of
qualitative research, this brief, practical resource shows you how to identify the right home for your work. It also guides
you through the publications process-- from crafting the abstract to writing, production, and marketing--once you’ve
found the best publisher. The author -demystifies what publishers and journal editors do, how they make their decisions
on qualitative articles, research studies, and methods books;-discusses edited books, how to publish from your
dissertation, and when to consider open access and electronic publications; and-includes case studies, appendixes,
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forms, and resources to help the aspiring academic.
Written specifically for business students, this best-selling, jargon-free textbook highlights each stage of the research
process, guiding the reader through actionable steps and explicitly setting out how best to meet a supervisor's
expectations. Easy to navigate and full of practical advice, it shows you how to choose a topic and write a proposal, with
easy to follow tips and detailed screenshots and diagrams. Key student features include: 'You're the Supervisor' sections
- helps students to meet learning objectives 'Common questions and answers' - real-world advice on how to tackle
common challenges Examples from different types of international businesses Detailed guidance on software packages
such as SPSS Student case studies Annotated further reading Accompanied by a fully integrated companion website
designed to support learning. Free to access, it includes author podcasts, guides to online tools, links to downloadable
journal articles, examples of completed projects, PowerPoint slides and students' multiple choice questions to test
progress. Available on publication: www.uk.sagepub.com/jonathanwilson2e. A must-have title for all business and
management students; this is the ideal companion for achieving success in your research project. Lecturers/instructors request a free digital inspection copy here
As challenges to the era of globalisation emerge, international business grows in importance and complexity as a field of
study. This shortform textbook introduces learners to the frameworks within which international business occurs and to
the range of actions that companies might undertake in these environments. Owing to an emphasis on cross-border
interactions, international business is a politicised field, and this book provides readers with the tools to deepen their
understanding not only of the actions that companies might take but also of the economic, societal, cultural and political
frameworks affecting how decisions are made. With a refreshing realism in its approach, this book will be perfect brief
reading for students required to understand the obstacles that global business practitioners must overcome to succeed.
Few evidence-based resources exist for supporting elementary and secondary students who require intensive
intervention--typically Tier 3 within a multi-tiered system of support (MTSS). Filling a gap in the field, this book brings together
leading experts to present data-based individualization (DBI), a systematic approach to providing intensive intervention which is
applicable to reading, math, and behavior. Key components of the DBI process are explained in detail, including screening,
progress monitoring, and the use and ongoing adaptation of validated interventions. The book also addresses ways to ensure
successful, sustained implementation and provides application exercises and FAQs. Readers are guided to access and utilize
numerous free online DBI resources--tool charts, planning materials, sample activities, downloadable forms, and more.
This comprehensive edited volume is the first of its kind, designed to serve as a textbook for long-duration business analytics
programs. It can also be used as a guide to the field by practitioners. The book has contributions from experts in top universities
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and industry. The editors have taken extreme care to ensure continuity across the chapters. The material is organized into three
parts: A) Tools, B) Models and C) Applications. In Part A, the tools used by business analysts are described in detail. In Part B,
these tools are applied to construct models used to solve business problems. Part C contains detailed applications in various
functional areas of business and several case studies. Supporting material can be found in the appendices that develop the prerequisites for the main text. Every chapter has a business orientation. Typically, each chapter begins with the description of
business problems that are transformed into data questions; and methodology is developed to solve these questions. Data
analysis is conducted using widely used software, the output and results are clearly explained at each stage of development.
These are finally transformed into a business solution. The companion website provides examples, data sets and sample code for
each chapter.
Drawing on their own creativity, energy, and personal experience, entrepreneurs identify and seek to fill needs not currently being
met by existing products or services. By doing so, they create financial/and or social value. This text examines all phases of the
entrepreneurial process: ideas for something new and better than what currently exists, determining whether these ideas suggest
viable business opportunities, obtaining needed financial and human resources, securing intellectual property protection, launching
the new venture, developing strategies for gaining and maintaining competitive advantage, and building a customer base. In
discussing these and other topics, the text draws on research findings that help identify variables that play a role in entrepreneurs’
effective performance of these tasks, and so–ultimately–in their success.
Planning an Applied Research Project in Hospitality, Tourism and Sports provides a comprehensive and carefully structured
treatment of all the aspects involved in planning a research project. Instead of being a statistically oriented book, this text provides
a conceptual and process-oriented approach to planning and conducting research. Written for both students and professionals, it
is easy to read, short, and to the point, i.e., practical. The book provides basic, yet comprehensive information about doing
research, and can be used not only in a “research methods” course where students will have to plan and conduct a research
project, but also in earlier course work to help students learn to write research papers. Planning an Applied Research Project in
Hospitality, Tourism and Sports covers a range of subjects including: selecting a topic, conducting a literature review, developing a
coherent design, and using various research techniques such as interviews, questionnaires, and observations. It also contains
information on analyzing data once it has been collected and developing a proposal to obtain support before undertaking a
research project. Unique coverage includes: 2 chapters on conducting and writing a literature review, 1 chapter on analyzing data
(from both a qualitative and quantitative perspective), 1 chapter on writing a research proposal, and 3 detailed chapters on
techniques.
A perennial bestseller since 1997, this updated tenth edition of Understanding Research Methods provides a detailed overview of
all the important concepts traditionally covered in a research methods class. It covers the principles of both qualitative and
quantitative research, and how to interpret statistics without computations, so is suitable for all students regardless of their math
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background. The book is organized so that each concept is treated independently and can be used in any order without resulting
in gaps in knowledge—allowing it to be easily and precisely adapted to any course. It uses lively examples on contemporary topics
to stimulate students’ interest, and engages them by showing the relevance of research methods to their everyday lives.
Numerous case studies and end-of-section exercises help students master the material and encourage classroom discussion. The
text is divided into short, independent topic sections, making it easy for you to adapt the material to your own teaching needs and
customize assignments to the aspect of qualitative or quantitative methods under study—helping to improve students’
comprehension and retention of difficult concepts. Additional online PowerPoint slides and test bank questions make this a
complete resource for introducing students to research methods. New to this edition: New topic section on design decisions in
research Additional material on production of knowledge and research methods Significant development of material on ethical
considerations in research Fresh and contemporary examples from a wide variety of real, published research Topic-specific
exercises at the end of each section now include suggestions for further steps researchers can take as they build their research
project.
Increasingly, managers must make decisions based on almost unlimited information. How can they navigate and organize this vast
amount of data? Essentials of Business Research Methods provides research techniques for people who aren't data analysts. The
authors offer a straightforward, hands-on approach to the vital managerial process of gathering and using data to make clear
business decisions. They include critical topics, such as the increasing role of online research, ethical issues, data mining,
customer relationship management, and how to conduct information-gathering activities more effectively in a rapidly changing
business environment. This is the only text that includes a chapter on qualitative data analysis, and the coverage of quantitative
data analysis is more extensive, and much easier to understand than in other texts. The book features a realistic continuing case
throughout that enables students to see how business research information is used in the real world. It includes applied research
examples in all chapters, as well as ethical dilemma mini cases, and exercises.
ESSENTIALS OF MARKETING RESEARCH, 6E, provides a concise, yet complete guide to the design, execution, analysis, and
reporting of marketing research to support smart business decisions. Covering essential principles and techniques in a
streamlined, engaging way, the text equips students with the core knowledge and skills needed to manage marketing research
effectively. This proven text provides valuable business context while introducing both traditional research methods, such as
designing questionnaires, and the latest technological advances, including current data collection devices, basic data analysis
tools, practical approaches to data analytics, and the impact of social media and artifactual online data. Designed specifically for
instructors who prefer a concise introduction to marketing research topics, the Sixth Edition of this trusted text features updates
based on recent trends and technology, including an increased emphasis on ethical and international issues, reflecting their
growing importance in modern marketing research. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Page 8/10

Online Library Essentials Of Business Research A To Doing Your Research Project
Concise, practical, and based on the best available research, Essentials of Organizational Behavior: An Evidence-Based
Approach, Second Edition equips students with the necessary skills to become effective leaders and managers. Author Terri A.
Scandura uses an evidence-based approach to introduce students to new models proven to enhance the well-being, motivation,
and productivity of people in the work place. Experiential exercises, self-assessments, and a variety of real-world cases and
examples provide students with ample opportunity to apply OB concepts and hone their critical thinking abilities. New to this
Edition A new Emotions and Moods chapter delves into important topics like emotional intelligence, emotional contagion, and
affective neuroscience. A new Power and Politics chapter unpacks the most effective influence strategies and helps students
develop their political skills. A stremlined table of contents now combines perception and decision making in a single chapter and
change and stress in a single chapter. New case studies, including some from SAGE Business Cases for the Interactive eBook, on
topics such as virtual teams, equal pay and the gender wage gap, and the use of apps at work introduce timely and relevant
discussions to help foster student engagement. The new edition has been rigorously updated with the latest research throughout
and includes expanded coverage of Machiavellian leadership, ethical decision making, and organizational design through change.
New Best Practices and Research in Action boxes as well as new Toolkit Activities and Self-Assessments have been added to
make the text even more hands-on and practical.
We are delighted to present the twelfth edition of Business Research Methods. This edition continues to equip the readers with
richest and most comprehensive knowledge and skills involved in the basic research process. Real-world examples, decisionmaking processes and industrial expertise are evident by way of Snapshots, CloseUps, PicProfiles and Cases found throughout
the text. Managerial decision-making is the underlying theme which includes discussion of the business contexts, statistical
analysis of the data, survey methods, and reporting and presentation of the data. Plethora of web supplements contain Written
Cases, Video Cases, Web Exercises, Articles, Samples, Student Sample Projects, Solutions Manual, etc. Salient Features: NEW! Reader-friendly structure - NEW! More than 15 Cases about hospital services, data mining, new promotions, etc. - Marketleading coverage of questionnaire design and web-based survey techniques - NEW! Indian and Asian examples to illustrate
various concepts, framework, and decision-making tools - NEW! Updated pedagogy with additional examples solved using
computer-based analytical methods (SPSS), 200+ truefalse and multiple-choice questions
Managers increasingly must make decisions based on almost unlimited information. How can they navigate and organize this vast
amount of data? Essentials of Business Research Methods provides research techniques for people who aren't data analysts. The
authors offer a straightforward, hands-on approach to the vital managerial process of gathering and using data to make clear
business decisions. They include such critical topics as the increasing role of online research, ethical issues, data mining,
customer relationship management, and how to conduct information-gathering activities more effectively in a rapidly changing
business environment. This is the only such book that includes a chapter on qualitative data analysis, and the coverage of
quantitative data analysis is more extensive and much easier to understand than in other works. The book features a realistic
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continuing case throughout the text that enables students to see how business research information is used in the real world. It
includes applied research examples in all chapters, as well as Ethical Dilemma mini - cases, and interactive Internet applications
and exercises.
A concise, simplified approach to the research process in business and management, guiding students step-by-step through their
research project, from exploring questions and problems, to designing the research, and lastly, writing the results. Chapters
include a design matrix and three sets of questions by research objective to help identify the designs that are appropriate for a
project and why. There are also seven road marker activities –exploring, planning, creating, conducting, collecting, analyzing, and
writing – directing students from one milestone to the next. Key features include: Statistical Decision Trees enabling students to
bypass the typical statistics chapters and select the appropriate analysis based on prior learning Global narrative highlighting a
wide spectrum of business research challenges. An APA style how-to guide with over 26 exhibits that includes writing examples
using permissions for articles and a 2016 thesis. Qualitative research and mixed designs. Real world case studies blending
business research within the context of successful organizations. The book is supported by online resources for instructors and
students, including: PowerPoint slides, an instructor’s manual, author selected videos, cases and data sets from SAGE SRM.
Suitable for Business and management students undertaking a research project or research paper.
This text is an unbound, binder-ready edition. We've listened. Boone/Kurtz, Essentials of Contemporary Business is the flexible,
current, and easy-to-use resource that today’s students and teachers want. Our commitment to delivering solutions at the speed
of business has produced the perfect combination of current material, illustrative examples and a storytelling narrative -- all in a
brief, valued-priced package. Covering all of the major topics of the introduction to business course, Boone/Kurtz, Essentials of
Contemporary Business offers shorter chapters and a visually pleasing design paired with a comprehensive suite of resources to
help you make business concepts come alive. Experience a textbook program that supports your goals to stimulate curiosity, show
relevance, promote creativity, and prepare students for what's ahead, in both their academic and business careers.
Community-based research (CBR) is the most commonly used method for serving community needs and effecting change through
authentic, ethical, and meaningful social research. In this brief introduction to CBR, the real-world approach of noted experts Vera
Caine and Judy Mill helps novice researchers understand the promise and perils of engaging in this research tradition. This book •
outlines the basic steps and issues in the CBR process—from collaboratively designing and conducting the research with
community members to building community capacity; • covers how to negotiate complicated questions of researcher control and
ethics; • includes a chapter written by community partners, among the examples from numerous projects from around the world.
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