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Practicing business with a conscience leaves no
sector untouched. It trickles into how we treat our
employees, approach our work in general, address
stakeholders, engage in accounting, financial, and
production management practices, implement and
manage information technology, communicate on a
direct and indirect basis, and market what we stand
for. Business has encountered an interesting
evolution in the first two decades of the twenty-first
century, with social media as a catalyst toward
greater understanding regarding the critical value of
soft skills, workplace diversity, change readiness,
moral responsibility, sustainable awareness, and a
general socially responsible mind-set. This
amalgamate spirit of business as we envision it in
the near and far future has found its way in all
segments of business education, research, and
practice. Adhering to the global trend of increased
responsibility and evoking a constructive change in
the narrative of business, this Research Companion
serves as a critical reference work to business
scholars and practitioners in various settings. It
brings together contributing scholars from multiple
business areas, from a variety of cultures and
locations of the world, in order to achieve a
reference work that will find expansive appeal.
Including insights from the broad business spectrum
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ranging from internal managerial practices to
strategic applications, including international
sensitivity, this volume highlights the urgency for
increased awareness in business decision-making
on all fronts. It will be of great value to researchers,
academics, practitioners, and students in the fields
of corporate social responsibility, business ethics,
leadership, organizational studies, and
entrepreneurship.
Services outsourcing is an increasingly attractive
option for firms seeking to reduce costs and achieve
service improvements. Many organisations now
choose to transfer responsibility for entire functiions
such as human resources, finance and information
technology services to both local and global vendors.
Yet outsourcing such functions is a complex
process, one that is driven by factors that transcend
cost considerations alone. Issues such as service
design, unbundling processes, managing work
across different cultures and time zones, and
business process redesign have all become
important elements of managing services
outsourcing arrangements. This book uses tools and
techniques from a variety of disciplines to show how
to plan, implement and manage services outsourcing
arrangements successfully. Based on in-depth
analysis of large-scale outsourcing arrangements
across a wide range of sectors, this is an excellent
resource for both academics and practitioners who
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wish to understand more about this complex
phenomenon.
Gordian Rättich provides with his four essays on
distinctive levels of International Entrepreneurship an
answer on some of the most essential challenges by
shedding light on how social groups, economic
institutions and nations manage to overcome the
challenges of internationalization and gain
competitive advantages.
If you find that the domestic market is saturated,
exporting is a very important strategic initiative, and
you need this book to understand everything
inherent in export marketing. This book describes
the steps necessary to achieve success in export
marketing. It is a step-by-step guide to the art and
science of export marketing, from initial discovery to
researching new markets, to the financial aspects, to
managing ongoing operations.
For courses in International Business. This Global
Edition has been edited to include enhancements
making it more relevant to students outside the
United States An innovative teaching and learning
system that captures the spirit of International
Business. Based on the authors' collective teaching
and working experience-as well as discussions with
hundreds of practitioners, students, and facultyInternational Business: The New Realities is a
complete teaching and learning system that
seamlessly integrates cases, exercises, and videos.
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Your hands-on guide to Windows PowerShell
scripting fundamentals Expand your expertise--and
teach yourself the fundamentals of Windows
PowerShell scripting, including features available in
Windows PowerShell 5. If you are an IT professional,
power user, or consultant, you’ll get the guidance,
exercises, and code you need to master core
techniques for automating Windows setup,
deployment, and management. Discover how to:
Run cmdlets and command-line utilities Administer
Windows-based servers and desktops with built-in
cmdlets Use providers to access external information
Write and run scripts from the Windows ISE Create
functions that are easy to maintain Build
standardized environments with profiles Automate
Windows systems with WMI, CIM cmdlets, and
remoting Automate Active Directory Domain
Services (AD DS) Debug scripts and handle errors
Run commands that survive interruptions Use
Desired State Configuration (DSC) to manage
software services and their environments Get
powerful new modules from PowerShell Gallery
About You This book is for: IT professionals and
power users who want to get productive with
Windows PowerShell, including new features in
Windows PowerShell 5 Windows system
administrators who want to be more efficient and
productive Anyone pursuing Windows PowerShell
certifications No experience with Windows
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PowerShell or other scripting technologies
necessary
Global Writing for Public Relations: Connecting in
English with Stakeholders and Publics Worldwide
provides multiple resources to help students and
public relations practitioners learn best practices for
writing in English to communicate and connect with a
global marketplace. Author Arhlene Flowers has
created a new approach on writing for public
relations by combining intercultural communication,
international public relations, and effective public
relations writing techniques. Global Writing for Public
Relations offers the following features: Insight into
the evolution of English-language communication in
business and public relations, as well as theoretical
and political debates on global English and
globalization; An understanding of both a global
thematic and customized local approach in creating
public relations campaigns and written materials;
Strategic questions to help writers develop critical
thinking skills and understand how to create
meaningful communications materials for specific
audiences; Storytelling skills that help writers craft
compelling content; Real-world global examples from
diverse industries that illustrate creative solutions;
Step-by-step guidance on writing public relations
materials with easy-to-follow templates to reach
traditional and online media, consumers, and
businesses; Self-evaluation and creative thinking
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exercises to improve cultural literacy, grammar,
punctuation, and editing skills for enhanced clarity;
and Supplemental online resources for educators
and students. English is the go-to business language
across the world, and this book combines the
author’s experience training students and seasoned
professionals in crafting public relations materials
that resonate with global English-language
audiences. It will help public relations students and
practitioners become proficient and sophisticated
writers with the ability to connect with diverse
audiences worldwide.
Never HIGHLIGHT a Book Again! Virtually all of the
testable terms, concepts, persons, places, and events
from the textbook are included. Cram101 Just the
FACTS101 studyguides give all of the outlines,
highlights, notes, and quizzes for your textbook with
optional online comprehensive practice tests. Only
Cram101 is Textbook Specific. Accompanys:
9780131738607 .
In today's increasingly diverse, multicultural business
world, managers and employees alike need to transcend
many borders (literally or figuratively) and grasp a wide
variety of cultural nuances on a routine basis. Doing this
well requires both a sophisticated understanding of
cultural differences as well as a repertoire of skills and
management tactics that can be brought to bear to build
and maintain a competitive global workforce.
International Organizational Behavior focuses on
understanding and managing organizational behavior in
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an international context, providing both the conceptual
framework needed for a transcendent understanding of
culture along with plenty of practical advice for managing
international challenges with organizational behavior.
"The Cavusgil/Knight/Riesenberger author team's new
textbook A Framework of International Business
concentrates on new realities in international business,
emerging markets, and small and medium-sized
enterprises."--Publisher's website.
Technology is a key driver behind the effects of
contemporary globalization on business and other
organizations worldwide. Understanding this phenomena
in connection with the impact of cultural variations can
help improve business and product life cycles in an era
in which corporate capital and liquidity buffers must be
increased for unexpected developments in global
markets. Cultural and Technological Influences on
Global Business is a leading publication in its field
emphasizing the importance of deeply exploring the
effects of cultures and technologies on the global
business sector. This reference source is beneficial for
professionals, researchers, and practitioners who wish to
broaden their understanding of the direct relationship
between culture and technology in the international
business realm.
Remarkable change is the new reality of International
Business. The accelerating cross-border flow of
products, services, capital, ideas, technology and people
are driving businesses--large and small--to
internationalise. International Business 1st Australasian
edition: the New Realities is a rigorous resource which
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motivates and prepares future managers to operate in
multi-national settings, by delivering a teaching system
that works. Based on the authors’ collective teaching
and working experience–as well as discussions with
practitioners, students, and faculty staff—this is a
complete teaching and learning system where cases,
exercises and management skill builders are seamlessly
integrated and matched to the topics in each chapter.
Case studies from a wide variety of markets relevant to
Australasian businesses, including ASEAN countries
(e.g. Singapore, Malaysia, Indonesia) as well as China,
India, Japan, South Korea, Pakistan, Europe and the
Middle East, provide a real-world perspective to theories
and examine the latest trends in international business.
For undergraduate students majoring in international
business or post-graduate courses in international
business.
This book helps managers and scholars understand the
born-global phenomenon. We offer a comprehensive
treatment of born globals, from distinctive features of
these companies, to strategies that they use for
international success, to implications of the phenomenon
for international small- and medium-sized enterprises.
We review useful theories and frameworks, as well as
introduce a new field based on the born-global
phenomenon - international entrepreneurship.
For courses in international business. International
Business: The New Realities caters to a post-millennial
student audience, the most diverse and educated
generation to date. The book connects to students of the
technological age, facing a diverse and evolving
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economic environment fueled by the internet and
multimedia sources. The authors understand and speak
to what motivates this group, also known as Generation
Z -- their reliance on technology, their drive towards
achievement and helping their communities, and their
desire to obtain skills they can apply towards meaningful
jobs. By addressing their interests and issues such as
the competitive job market and challenges faced by
advanced economies, the text engages students in the
material and preps them for successful careers in
international business. The full text downloaded to your
computer With eBooks you can: search for key concepts,
words and phrases make highlights and notes as you
study share your notes with friends eBooks are
downloaded to your computer and accessible either
offline through the Bookshelf (available as a free
download), available online and also via the iPad and
Android apps. Upon purchase, you will receive via email
the code and instructions on how to access this product.
Time limit The eBooks products do not have an expiry
date. You will continue to access your digital ebook
products whilst you have your Bookshelf installed.
McFarlin and Sweeney provide students with an accessible,
application-oriented approach to international management,
focusing on key challenges including motivation, leadership,
and communication across cultural boundaries. The book
gives students a global perspective on the process of hiring,
training, and developing employees, as well as strategic
decision making in relation to foreign markets. Questions,
case studies, examples of creative problem solving, and
testimonials from real-world managers operating in the
international arena are just a few of the tactics McFarlin and
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Sweeney use to help students begin to think about applied
theory on a global level. All chapters have been updated with
recent articles from leading business sources and academic
journals, and new case studies have been incorporated.
This book combines scientific research and professional
insights on brand and marketing strategy development in
major emerging growth markets. It presents a detailed outline
of the Brazil, Russia, India and China (BRIC) markets to
understand their cultural and socio-economic complexity.
With emerging markets at the center, major paradigm shifts
are explained such as 'one world strategies'. The author
reveals the importance of market-driven positioning that uses
local differences and consumer preferences as opportunities
without contradicting a corporation’s global positioning.
Professionals in international marketing and business
strategists will find the hands-on guidance to 25 new success
strategies particularly useful. This book is also a must-read
for people dealing with branding and marketing in a
‘glocalized’ world.
For courses in Business. International Business: The New
Realities caters to a millennial student audience, the most
diverse and educated generation to date. The book speaks to
students of the technological age, facing a diverse and
evolving economic environment fueled by the Internet and
multimedia sources. By addressing issues such as the
competitive job market and challenges faced by advanced
economies, the text preps students for international business
in our modern world. The 4th Edition plays on millennials’
characteristics to engage them in the material. This includes
their reliance on technology, their drive towards achievement
and helping their communities, and their desire to obtain skills
they can apply towards meaningful jobs. The authors
understand what motivates millennial students and builds on
their goals to help students obtain successful careers in
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international business. The full text downloaded to your
computer With eBooks you can: search for key concepts,
words and phrases make highlights and notes as you study
share your notes with friends eBooks are downloaded to your
computer and accessible either offline through the Bookshelf
(available as a free download), available online and also via
the iPad and Android apps. Upon purchase, you will receive
via email the code and instructions on how to access this
product. Time limit The eBooks products do not have an
expiry date. You will continue to access your digital ebook
products whilst you have your Bookshelf installed.
For decades, multinational corporations benefited from
developing countries mainly as a source of cheap labour and
weak regulations. Even when corporate social responsibility
(CSR) was embraced it has been tailored to customers in the
developed world. With the rise of the middle class in
emerging economies and social media driven scrutiny of
corporate conduct around the globe, CSR increasingly
requires an international outlook. Adopting strategic CSR in
international business provides multinational corporations
with a competitive edge. An emerging field of research
around international CSR points to global, local and
transnational strategies as viable options. Considering
impacting variables such as cultural distance, industry
features and brand visibility, recommendations are derived for
managers that advance the concept of shared value for
business and society. In addition, a set of future research
questions is outlined to further the academic discussion
around this important aspect of business in the 21th century.
KEY BENEFIT: CKR is an evolving learning package that
makes teaching easier and captures IB as practiced today.
The text addresses emerging markets, the growing
participation of small and medium-sized firms in international
business, and examples of both international and national
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businesses so students can see IB from all perspectives.
CKR also offers an online resource called the Educator's
Consortium that supports and connects students and
instructors worldwide. This text is for business students and
professionals interested in learning about the impact of
international business and emerging markets.
This book examines successful firms operating within the
ASEAN Economic Community, their reasons for success, and
their role in regional integration.
This is the eBook of the printed book and may not include any
media, website access codes, or print supplements that may
come packaged with the bound book. This book covers
introductory Microsoft Word, Excel, Access, and PowerPoint,
with an additional Windows 10 chapter. Beyond point-andclick The goal of the Exploring series is to move students
beyond the point-and-click, to understanding the why and
how behind each skill. And because so much learning takes
place outside of the classroom, this series provides learning
tools that students can access anywhere, anytime. Students
go to college now with a different set of skills than they did
years ago. With this in mind, the Exploring series seeks to
move students beyond the basics of the software at a faster
pace, without sacrificing coverage of the fundamental skills
that everyone needs to know. Also available with MyITLab
MyITLab ® is an online homework, tutorial, and assessment
program designed for Information Technology (IT) courses,
which engages students and improves results. HTML5
Simulation exercises and Live-in-Application Grader projects
come with the convenience of auto-grading and instant
feedback, helping students learn more quickly and effectively.
Digital badges lets students showcase their Microsoft Office
or Computer Concepts competencies, keeping them
motivated and focused on their future careers. MyITLab
builds the critical skills needed for college and career
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success. Note: You are purchasing a standalone product;
MyITLab does not come packaged with this content.
Students, if interested in purchasing this title with MyITLab,
ask your instructor for the correct package ISBN and Course
ID. Instructors, contact your Pearson representative for more
information.

For courses in international business. International
Business: The New Realities caters to a postmillennial student audience, the most diverse and
educated generation to date. The book connects to
students of the technological age, facing a diverse
and evolving economic environment fueled by the
internet and multimedia sources. The authors
understand and speak to what motivates this group,
also known as Generation Z -- their reliance on
technology, their drive towards achievement and
helping their communities, and their desire to obtain
skills they can apply towards meaningful jobs. By
addressing their interests and issues such as the
competitive job market and challenges faced by
advanced economies, the text engages students in
the material and preps them for successful careers
in international business.
`The material is excellent in terms of relevance
today... I compliment Professor Parker on the way
she has approached the material, which is up to date
and useful.'Robert Moran, The American Graduate
School of International Management, Thunderbird,
ArizonaWhat is globalization? How have the world
economies changed in
recent years? What impact
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do these changes have on business and
management practice? Through creative use of
examples, case studies and exercises from
organizations worldwide, Globalization and Business
Practice demonstrates the many levels at which
globalization impacts on contemporary businesses,
society and organizations and elucidates the ways in
which different globalization trends and factors
interrelate.Focusing on an integrated approach to
understanding the effects of global trends such as
new technologies, new markets, and cultural and
political changes, the book enables students grasp
understand the wider implications of globalization
and apply this to their study and comprehension of
contemporary business and management.Each
chapter opens with a current case which introduces
the key concepts covered in the chapter. Illustrations
of globalization follow and these are used to
consider the effects of worldwide integraton on
organizations, management and international
business theory. The concluding section of the
chapter reviews the key chapter concepts, provides
a list of review and discussion questions and gives
references to further reading. The author provides
her own additional material in separate sections to
support each chapter of the book on her Internet
homepage: http://fac-staff.seattleu.edu//r/
A concise but thorough review of essential concepts
and techniques. The Cavusgil/Knight/Riesenberger
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author team's new textbook A Framework of
International Business concentrates on new realities
in international business, emerging markets, and
small and medium-sized enterprises.
Written by leading scholars, this new third edition
provides readers with a comprehensive and
authoritative examination of emerging markets
across the globe. Fully updated in light of the
COVID-19 pandemic and other recent macro drivers,
the authors present analytical frameworks, tools and
best practice insights to help readers develop a
critical understanding of the growth economies
presented within the book, alongside their common
characteristics, evolution, and significance in the
global economy. Making use of original cases
encompassing countries including Brazil, China,
Russia, Thailand, Turkey and Uzbekistan, the
authors explore the unique challenges and
opportunities for emerging markets throughout the
world today, including the rising middle class,
partnering, and negotiation techniques. This text is
essential reading for international business students,
researchers and practitioners focused on business in
emerging markets.
The accelerating cross-border flow of products,
services, capital, ideas, technology and people is
driving businesses--large and small--to
internationalise. International Business 2nd
Australasian edition: the New Realities is a rigorous
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resource which prepares future managers to operate
successfully in multinational settings. Case studies
from a wide variety of markets relevant to
Australasian business, including ASEAN countries
as well as China, India, Japan, South Korea,
Pakistan, Europe and the Middle East, provide a realworld perspective to theories and examine the latest
trends in international business. The second edition
of International Business features 10 new in-depth
case studies specially created for this edition. For
undergraduate students majoring in international
business or post-graduate courses in international
business.
This book looks at the impact of terrorism on
multinational enterprises in emerging markets. This
title looks at case studies in Turkey and Pakistan to
study the behaviour of MNE's in these markets.
In recent years, the Middle East's information and
communications landscape has changed
dramatically. Increasingly, states, businesses, and
citizens are capitalizing on the opportunities offered
by new information technologies, the fast pace of
digitization, and enhanced connectivity. These
changes are far from turning Middle Eastern nations
into network societies, but their impact is significant.
The growing adoption of a wide variety of information
technologies and new media platforms in everyday
life has given rise to complex dynamics that beg for
a better understanding. Digital Middle East sheds a
Page 16/22

Download Free Cavusgil Knight And
Riesenberger
critical light on continuing changes that are closely
intertwined with the adoption of information and
communication technologies in the region. Drawing
on case studies from throughout the Middle East, the
contributors explore how these digital
transformations are playing out in the social, cultural,
political, and economic spheres, exposing the
various disjunctions and discordances that have
marked the advent of the digital Middle East.
The book examines the industrial growth of sanctioned
nations in terms of their ability to foster trade
partnerships with countries that choose to evade or not
comply with sanctions. When those "black knight"
nations find strong local market competitive advantages
in the absence of firms from sender nations, incentives
develop to support local political status quos. For those
reasons, the political resilience of rogue and repressive
regimes is analyzed in terms of their economic incentives
to remain repressive. The resilience is based on the fact
that the local politicians are also the local businessmen.
Through the growth of international production networks,
their business opportunities augment and the rents
associated with that growth also increase. As business
opportunities grow in the absence of competition, so
does the amount of rent extraction and protection. Rent
protecting leads to strengthening economic and political
leadership, because the wealth is used for creating
further rents by providing economic benefits to the
regime supporters. Economic Sanctions vs. Soft Power
shows how the system of self-enforcing economic rents
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builds political rents and lowers opportunities for the
development of viable political oppositions.
This volume looks at interaction between business firms
and socio-political actors in emerging markets - and how
this relationship can be managed - and deals with the
interconnection between the socio-political organizations
in emerging markets and MNCs. Inferring to different
business perspectives, the volume includes papers
studying firms' strategic actions towards socio-political
organizations, i.e. the interplay with socio-political actors
and how this affects firms' competitive advantage in a
particular market. The book discusses this in relation to a
number of critical strategic areas such as brand building,
market orientation and CSR. It also offers a number of
practical illustrations from empirical studies from different
markets. In this volume different authors contribute
chapters focusing on diverse empirical and theoretical
aspects covering the impact of socio-political
environments on the success of international firms.
This practical guide leads you through all the issues you
will face in developing new marketing opportunities in
foreign markets. From initiating a project, to sampling
and analyzing data, to taking advantage of your
knowledge by approaching the market; this book is your
guide to understanding and overcoming the most
pressing issues that international marketers face.
Bachelor Thesis from the year 2013 in the subject
Business economics - Trade and Distribution, grade: 1,0,
Vienna University of Economics and Business (Institute
for International Business), language: English, abstract:
“The opportunities for channel researchers to contribute
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to knowledge creation in the marketing discipline and, at
the same time, affect business practice are almost
endless” (Frazier 1999, p.238). While the theoretical
understanding of the internationalization and
international marketing strategies of large firms has been
in the focus of research since a long time, attention has
been given only recently to investigate the same
questions for small and medium-sized enterprises
(SMEs). Exporters need to question their export channel
structure every day in order to remain successful. Should
the product be distributed directly or indirectly? Which
way is more efficient, effective and/or profitable? Should
export channels be changed? (John & Weitz 1988, Huan
& Hsu 2003). The decision on channel integration, the
extent to which the export channel is performed by the
exporting firm without intermediaries, is extremely
important, as it affects revenues, investments and costs
(Shervani, Frazier & Challagalla 2007). As a research
field, export channel structure is vital for two groups.
First, there are scholars trying to find evidence for
applied theories, and second, managers attempting to
reduce risks and improve export performance. Wrong
decisions in export channel choice may incur high costs
and long-lasting difficulties, particularly for SMEs. These
firms, if active in international exporting, tend to rely on
one or few export channels. At the same time, SMEs
operate the majority of export channels worldwide and
are more inclined to switch their export channels than
multinational firms. The first export channel research
started in the 70s. Since then considerable progress has
been made. Especially in the late 80s and early 90s
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researchers have focused on the structure of
international distribution channels with increasing
attention to SMEs. Several theories (Transaction Cost
Economics (TCE), Internationalization Theory, and
Resource-based View (RBV)) have been developed and
applied to assess and explain the reasons of different
export channel integration strategies. Within the research
scope, although TCE is not complete to explain the
different strategies with regard to the degree of channel
integration, it has been by far the most popular theory
applied to this question. The results of the relevant
empirical studies point out that channel structure control,
knowledge and experience are the most important
factors.
In the era of globalization, foreign trade has an immense
impact upon modern economies. To succeed in the
global marketplace, sustainable development in trade
practices is an imperative goal for countries to reach.
Global Perspectives on Trade Integration and
Economies in Transition is an authoritative reference
source for the latest research on the dynamics of
transitional economies and how certain obstacles can
disrupt the effectiveness of the transition process.
Highlighting the value of trade incorporation at the
national and international levels, this book is ideally
designed for researchers, professionals, government
officials, policy makers, and upper-level students
interested in the intersection of globalization, trade, and
international economics.
A compact overview of the most relevant concepts and
developments in International Management. The various
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strategy concepts of internationally active companies
and their implementation in practice are the core of this
book. The authors describe the particularities of
international value chain activities and management
functions and offer a thorough understanding of how
Production & Sourcing, Research & Development,
Marketing, Human Resource Management and
Controlling have to be designed in an international
company and what models are available to understand
those activities in an international context. In 23 lessons,
a comprehensive overview of all key issues is given.
Each lesson is accompanied by a case study from an
international company to facilitate the understanding of
all important factors involved in strategic international
management. In this third edition, all chapters have been
updated, all case studies revised, new chapters and
recent data were integrated.
Over the last decade, we have been witnessing a
dramatic contrast between the CEO as a superhero and
CEO as an antihero. The new challenge in business
education is to develop responsible global leaders.
Relatively little is known, however, about how
management educators can prepare future leaders to
cope effectively with the challenge of leading with
integrity in a multicultural space. This volume is authored
by a spectrum of international experts with a diversity of
backgrounds and perspectives. It suggests directions
that business educators might take to reorient higher
education to transcend merely equipping people and
organizations to greedily proceed, with dire effects on the
preponderance of people, nations, our planet and the
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future. The book is a collection of ideas and concrete
solutions with regards to how morality should be taught
in a global economy. In the first part, the editors present
reasons why management education for integrity makes
up an important challenge in an intercultural
environment. This book is an overview of a spectrum of
approaches to developing moral character in business
students in this epoch of dynamic technologies and
globalization. Experts share approaches to sensitizing
learners to integrity and its opposite in a wide variety of
international cases and examples. The impact of
colliding cultural differences on management education
will be also parsed. With in-depth discussions of the
influence of such factors as gender, ethnicity and
academic performance the book looks comparatively at
the implications for instructors in various cultural
contexts. A wide variety of teaching approaches are
explained with lengthy examples including ones
leveraging humanities and storytelling.
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